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Item 7.01. Regulation FD Disclosure.

As previously announced, MCAP Acquisition Corporation (“MCAP”) announced a proposed business combination (the “Business Combination™)
between MCAP and AdTheorent Holding Company, LLC (“AdTheorent”). In connection with the Business Combination, AdTheorent will hold meetings
consisting of a presentation given by AdTheorent’s management team. A copy of this presentation is attached hereto as Exhibit 99.1 and incorporated by
reference herein.

The information in this Item 7.01 and Exhibit 99.1 attached hereto shall not be deemed “filed” for purposes of Section 18 of the Exchange Act, or
otherwise subject to the liabilities of that section, nor shall it be deemed incorporated by reference in any filing under the Securities Act or the Exchange Act,
except as expressly set forth by specific reference in such filing.

Additional Information and Where to Find It

In connection with the Business Combination, MCAP has filed with the U.S. Securities and Exchange Commission (the “SEC”) a registration
statement on Form S-4, which includes a proxy statement/prospectus, and will file other documents regarding the proposed transaction with the SEC.
MCAP’s stockholders and other interested persons are advised to read, when available, the preliminary proxy statement/prospectus and the amendments
thereto and the definitive proxy statement and documents filed in connection with the proposed business combination, as these materials will contain
important information about AdTheorent, MCAP and the proposed business combination. Promptly after the Form S-4 is declared effective by the SEC,
MCAP will mail the definitive proxy statement/prospectus and a proxy card to each stockholder entitled to vote at the meeting relating to the approval of the
business combination and other proposals set forth in the proxy statement/prospectus. Before making any voting or investment decision, investors and
stockholders of MCAP are urged to carefully read the entire registration statement and proxy statement/prospectus, when they become available, and any
other relevant documents filed with the SEC, as well as any amendments or supplements to these documents, because they will contain important information
about the proposed transaction. The documents filed by MCAP with the SEC may be obtained free of charge at the SEC’s website at www.sec.gov, or by
directing a request to MCAP Acquisition Corporation, 311 South Wacker Drive, Suite 6400, Chicago, Illinois 60606.

No Offer or Solicitation

This Current Report on Form 8-K is for informational purposes only and is not intended to and shall not constitute a proxy statement or the
solicitation of a proxy, consent or authorization with respect to any securities or in respect of the Business Combination and is not intended to and shall not
constitute an offer to sell or the solicitation of an offer to sell or the solicitation of an offer to buy or subscribe for any securities or a solicitation of any vote
of approval, nor shall there be any sale, issuance or transfer of securities in any jurisdiction in which such offer, solicitation or sale would be unlawful prior to
registration or qualification under the securities laws of any such jurisdiction.

Participants in Solicitation

MCAP and its directors and executive officers may be deemed participants in the solicitation of proxies from MCAP’s stockholders with respect to
the Business Combination. A list of the names of those directors and executive officers and a description of their interests in MCAP is contained in MCAP’s
Registration Statement on Form S-1, as filed on February 1, 2021, which was filed with the SEC and is available free of charge at the SEC’s web site at
www.sec.gov, or by directing a request to MCAP Acquisition Corp., 311 South Wacker Drive, Suite 6400, Chicago, Illinois 60606, USA. Additional
information regarding the interests of such participants is contained in the registration statement on Form S-4, which includes a proxy statement/prospectus.

AdTheorent and its directors and executive officers may also be deemed to be participants in the solicitation of proxies from the stockholders of
MCAP in connection with the Business Combination. A list of the names of such directors and executive officers and information regarding their interests in
the Business Combination is contained in the registration statement on Form S-4, which includes a proxy statement/prospectus.




Cautionary Statement Regarding Forward-Looking Statements

This Current Report on Form 8-K contains “forward-looking statements” within the meaning of the Private Securities Litigation Reform Act of
1995. Such statements include, but are not limited to, statements about future financial and operating results, our plans, objectives, expectations and
intentions with respect to future operations, products and services; and other statements identified by words such as “will likely result,” “are expected to,”
“will continue,” “is anticipated,” “estimated,” “believe,” “intend,” “plan,” “projection,” “outlook” or words of similar meaning. These forward-looking
statements include, but are not limited to, statements regarding AdTheorent’s industry and market sizes, future opportunities for MCAP, AdTheorent and the
combined company, MCAP’s and AdTheorent’s estimated future results and the Business Combination, including the implied enterprise value, the expected
transaction and ownership structure and the likelihood and ability of the parties to successfully consummate the Business Combination. Such forward-
looking statements are based upon the current beliefs and expectations of our management and are inherently subject to significant business, economic and
competitive uncertainties and contingencies, many of which are difficult to predict and generally beyond our control. Actual results and the timing of events
may differ materially from the results anticipated in these forward-looking statements.

» « » «

In addition to factors previously disclosed in MCAP’s reports filed with the SEC and those identified elsewhere in this communication, the
following factors, among others, could cause actual results and the timing of events to differ materially from the anticipated results or other expectations
expressed in the forward-looking statements: MCAP’s ability to consummate the Business Combination; the expected benefits of the Business Combination;
the post-combination company’s financial and business performance following the Business Combination, including AdTheorent’s financial projections and
business metrics; changes in AdTheorent’s strategy, future operations, financial position, estimated revenue and losses, forecasts, projected costs, prospects
and plans; demand for AdTheorent’s platform and services and the drivers of that demand; AdTheorent’s estimated total addressable market and other
industry projections, and AdTheorent’s projected market share; competition in AdTheorent’s industry, the advantages of AdTheorent’s platform and services
over competing platform and services existing in the market, and competitive factors including with respect to technological capabilities, cost and scalability;
AdTheorent’s ability to scale in a cost-effective manner and maintain and expand its existing customer relationships; AdTheorent’s expectation that it will
incur increased expenses as a public company; the impact of health epidemics, including the COVID-19 pandemic, on AdTheorent’s business and industry
and the actions AdTheorent may take in response thereto; AdTheorent’s expectations regarding its ability to obtain and maintain intellectual property
protection and not infringe on the rights of others; expectations regarding the time during which MCAP will be an emerging growth company under the
JOBS Act; AdTheorent’s future capital requirements and sources and uses of cash; AdTheorent’s business, expansion plans and opportunities; anticipated
financial performance and the expectation that the post-combination company’s future results of operations will fluctuate on a quarterly basis for the
foreseeable future; the expected U.S. federal income tax impact of the Business Combination; the outcome of any known and unknown litigation and
regulatory proceedings; the risk that the Business Combination may not be completed in a timely manner or at all, which may adversely affect the price of the
MCAP’s securities; the risk that the Business Combination may not be completed by MCAP’s business combination deadline and the potential failure to
obtain an extension of the business combination deadline if sought by MCAP; the failure to satisfy the conditions to the consummation of the Business
Combination, including the adoption of the Business Combination Agreement by the stockholders of MCAP, the satisfaction of the minimum cash amount
following redemptions by MCAP’s public stockholders and the receipt of certain governmental and regulatory approvals; the lack of a third-party valuation
in determining whether to pursue the Business Combination; the occurrence of any event, change or other circumstance that could give rise to the termination
of the Business Combination Agreement; the effect of the announcement or pendency of the Business Combination on AdTheorent’s business relationships,
performance, and business generally; risks that the Business Combination disrupts AdTheorent’s current plans and potential difficulties in AdTheorent’s
employee retention as a result of the Business Combination; the outcome of any legal proceedings that may be instituted against AdTheorent or against
MCAP related to the Business Combination Agreement or the Business Combination; the ability to maintain the listing of MCAP’s securities on Nasdaq or
any other exchange; the price of MCAP’s securities may be volatile due to a variety of factors, including changes in the industries in which AdTheorent
operates, variations in performance across competitors, changes in laws and regulations affecting AdTheorent’s business and changes in the combined capital
structure; the ability to implement business plans, forecasts, and other expectations after the completion of the Business Combination, and identify and
realize additional opportunities; the risk of downturns and the possibility of rapid change in the highly competitive industry in which AdTheorent operates;
the risk that AdTheorent will need to raise additional capital to execute its business plan, which may not be available on acceptable terms or at all; the risk
that the post-combination company experiences difficulties in managing its growth and expanding operations; the risk of private litigation or regulatory
lawsuits or proceedings relating to AdTheorent’s platform and services; the risk that AdTheorent is unable to secure or protect its intellectual property; the
risk that the post-combination company’s securities will not be approved for listing on Nasdaq or any other exchange, or if approved, maintain the listing;
and other risks and uncertainties indicated in the proxy statement/prospectus, including those set forth under the section entitled “Risk Factors.”




Actual results, performance or achievements may differ materially, and potentially adversely, from any projections and forward-looking statements
and the assumptions on which those forward-looking statements are based. There can be no assurance that the data contained herein is reflective of future
performance to any degree. You are cautioned not to place undue reliance on forward-looking statements as a predictor of future performance as projected
financial information and other information are based on estimates and assumptions that are inherently subject to various significant risks, uncertainties and
other factors, many of which are beyond our control. All information set forth herein speaks only as of the date hereof in the case of information about
MCAP and AdTheorent or the date of such information in the case of information from persons other than MCAP or AdTheorent, and we disclaim any
intention or obligation to update any forward-looking statements as a result of developments occurring after the date of this communication. Forecasts and
estimates regarding AdTheorent’s industry and end markets are based on sources we believe to be reliable, however there can be no assurance these forecasts
and estimates will prove accurate in whole or in part. Annualized, pro forma, projected and estimated numbers are used for illustrative purpose only, are not
forecasts and may not reflect actual results.

Item 9.01 Financial Statements and Exhibits.
(d) Exhibits.

99.1 Investor Presentation.
104 Cover Page Interactive Data File (embedded within the Inline XBRL document)




SIGNATURE

Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the undersigned
hereunto duly authorized.

MCAP ACQUISITION CORPORATION
By: /s/ Theodore L. Koenig

Name: Theodore L. Koenig
Title: Chief Executive Officer

Date: October 5, 2021
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of judgmants by manoasemant aboul which sepameas and Nooms o secluded andincidad n datamining s non-GAAR Tnensiil Mensungs, & reconciialion of non-GASF inonciol Memuras in s presantiomon 12 1he most discily
cormpamobie Gasl fnoncial measures & robincuced, beeouse, wilbout urreascnode efion. AdTbeorent i unobie o medictwith ieconobie cascingy the omaunt o fiming of non-GAAP adietmends hat ore used o colouiabe these non-
SoAAF finanGial s crres.

Ko Offer or JokcBation

This peesantafon does net canstilide on oller 1o sall or eechongs, of he solcilalion of onoetler 1o Bay of axchangs, any securlias, nor shal tans be oy sake ol secuilias inany uisdiclicnin which sich ofler, sake ar eechangs would b
unkaradil pricr o ragabrafon o quallication urcar e seooies ows oF Sry soeh juimdic Bon,

Use ol Prajeclians

Admy Trkaicial mnlorircSon in Ihs predantofan fnclodrg ipesilicaly the projecliar] ol e oo oking slalerant e Bawed an assorgfans hal o irfesantly subsipel & sigrilicont urcerlomas and conlirgandias, marny of which
e biyand A3Thacrenl’s and MOCAFS coniral. Whilks such inlormaSon and projecions ane necesary spaculaive, AdTheoant ond WMCAP Deleva fal e pepambicn of orespeclive fronckal inlormation meoives increodngly ligher kveds
af urycantainty e urihes cul e projeclion eshands from e dale of paporalion, Te maurmplicrs onad alirotes underying e propecled resolls o rnesniy wcartsin ond o swbiect o owide wiely o Sgiiconl buiies, sconomic
and compelitve ks and uncerlantias thal could cowse actual resulls ta diffter maberially from (hase Confained inhe projechons. Al subecgquent wrilien and ordl lorwoncHocking siolemaents conceming AdTheoarent and MOAF, the
prapodsd rgreachord o olber mallan ond alvbuionle (o AdTheosan! ond RCAPR OF Gy Remon aing an Beir Deball e eepressty Gualifed in en antingly by P coulicnony shatemenli above,

Trademarks

This pregantafon conlairm Irodemarks, sarvice maks, Fods nomes o copwights of AdThacrenl, MEAR ond alber campanias, which g he propedy of IPaT respeclive swna,
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Today's Presenters

© RDTHEORENT

MCAP Acquisition Corp.

Jim Lawson, Bill Todd, Chuck Jordan,  Andrew Anderson, Ted Koenig, Zia Uddin, Mark Solovy,
CECY & Boovd! Memizer Chia! Revenue Officer Chigf Financiol Officer  Chief Technalogy Sfficer CEQL Divesfor and CFa, CFA - Co-President Co-Prasidant
. Chairman of the Board ’ +
H corveRsanT ) @ CONVERGEX Mo i iy
: : B
fﬁ“ e D frinett Iubf ,&!C ~ T H”Pﬂ MJLIAI%JERN
e ] . Franklin Stroot
T WIS TN H H
L agility e GELLER & COMPANY AsTRN Etlu!t?l:ﬂnﬂ‘s. Hercules.
Canfidential
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MCAP - A Catalyst for Growth

CAPTTAL

Yeadi = MICAF is sponsored by an offiiate of Monroe Capital, a leading asset management firn with approximately $10.3
| eq' ing i billion in assets under managemeant as of July 1, 2021
I'I;ier;f =y * Monroe Capital’s investment professicnaks have invested in over 1,450 loans and related investments in an
izl aggregate amaount of $21.5 kilion from Menroe Cagital’s formation in 2004 through March 31, 2021
Commitment to + Monroe has been an incumbent lender since HILG. Growth's investment in December 2014
AdTheorent » In addition, Monroce has a minority equity co-invest position in AdTheorent representing ~2.5% fully-diluted ownership
Sector « hMonroe Copital hos invested over $6.1 Billion in 330 software, tech-enabled and business services companiss from
Experﬁse MMonree Copital’s formation in 2004 fhrough March 31, 2021
Thunder Bridge | _R _E FAY Thunder Bridge Il .
Successiul SPAC July 2019
- June 2018 m NASDAG: RPAY August 2019 m June 2021
Co-sponsor §258rmrm IPCY $653mm EV NASDAG: THER NASDAG: INDI
SO BV Growth Snce IPOS Sa45mm PO B
SeIEC1Ed - = di Ipha * I8 N Dol Heda REPAY B g T Iy Roowdad MADISOMN E]. 5 [
[ ——— INMOBI % Medicalpha healt r.ur-rur- d Domai ke Onnneoy. ACQUICKH Bl fiied 1050 ™™ qualificts =i

Page &
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MCAP Investment Highlights - Why We Are Excited

Massive Digital Media Spend with Continved Growth on the Horizon
Purpose-Built Platform for Performance with Machine Learning at its Core

Well Positioned to Capitalize on Evolving Privacy Trends

Aftractive Growth Opportunities Including CTV Enabled by Our Technology
Platform

'© ADTHEORENT

Accelerating Financial Performance with Growth and Profitability
4 | Experienced Team at the Forefront of Innovation within Adtech

Attractive Valuation
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Company Overview




AdTheorent at a Glance

@© RDTHEORENT
Differentiated & 55000
Strategically ooooo
Advantageous
Only Public DSP Privacy-Forward Positioned to Capture
Primarily Engineered Approach fo Data Growing Share in
Specifically to Rapidly Emerging
Maximize Campaign Channels Such as CTV
Performance
@ il
\¢ 181
Massive 5171BN’
Digital Media Market,
Growing Rapidly

Sclutions Catered to
Verticals - Important

PURPOSE-BUILT PLATFORM POWERED BY
Al/ML AT ITS CORE

Caonfidential | Page 8

to Brands
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Digital Media Spending is Poised for Exceptional Growth Driven

by Programmatic

Programmatic Digital Media Spend in U.S.

% In Bn|

Digital Media Spending
S5171BN?

® CAGR:144%

Pregrammatic
Digital Media Spending:
S90BN’ @ CAGR:174%

ANT's SAM:
S13BN! Performance-
orienfed
programmatic
spend in 2021

2020 202 2022 2023 2024

Canfidential | P




@© RADTHEORENT'
Programmatic Ecosystem Helps Advertisers Effectively
Scale Campaigns

AdTheorent is o leading programmatic DSP operating in the open internet.

q Demand Side Plalform Ad Exchange/ Supply Side

Want fo place compelling
ads in frent of potential

customers: S ST, Help publishers monetize
execulion and

their inventary by mak
measurement of ad it uvullub:z thtuughmg
campaigns - conneching exchanges /
publisher ad space fo marketplaces connected
advertisers seeking media P ‘ )‘)

Desktop

to D5Ps
for their advertisements

Audic

Confidenfial | Page 10
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The De Facto Methods of Ad Targeting are Outdated, Less Effective,

More Expensive and Out of Step with Privacy Trends

THE TWO MOST PREVALENT AD TARGETING METHODS QUR COMPETITORS RELY OM:

B S Rettoeing 2. Segment-Based Audiences
SXET . memm
—_— o B Target: "Home
I‘I:;c Targelad Wilh The =K ZE Improvement ———%
i : = & i =
Some Ads For Waeks 3 = = Enthusiosts

RETARGETING DISADVAMTAGES AUDIENCE DISADVANTAGES

Dependent an Fesonal  Google, and atber mojor Apple’s new operating E
Browsing Data and browsers, phasing aut syshamn raguires user opt- Underperanrmi Relies on stale, “block Often relies an
Perscral Inbarests third-party fracking ir fex shearing miobds relafive to ANT's Brow™ and unkngwn dala cookies, abvays rslies
coakias adveartting 1D prediclive advertising which k citen noccunate on 1:1 dala

Confidenfial | Page 11




Performance-First Programmafic Marketing

Platform for the World's Top Brands
© ADTHEORENT oo

With Machine Learning at its core, AdTheorent's platform delivers

real-world value for advertisers and markefers,

AdTheorent's capabilities enable it to find consumers with the
highest likelihood of completing customer-desired actions
including onling sales [ actions, realwaorld visitation and sales lift.
making it the only public DSP specifically built to drive
performance as measured by customer KPIs.

Confidenfial | Poge 12
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AdTheorent's Platform Drives Industry-Leading Performance Using

Machine Learning Models and Non-Sensitive Data Signals

AdTheorent machine learming models leverage available digital signals to optimize digital

advertising performance - all without the nead for personally identifiable data.

200+ DATA ATTRIBUTES

PLBLISHER
@ Chicags Tribune o
5 FAGEURL % JEET
I;"’.z’ hitpsficricagotibune.com ‘ ? m
3 TD s e patfient registration Refail foot froffic
‘-\-\ A BRO'WSER NAME
9 7 1"‘l a" Chrorme m
| DEVICE MAKE aig
PRECICTIVE 0 E RS
SCORE / k] ) L
o EPERATING 3TSEM Insurance appkcations Wahicle sobes Bl
a Androkd Pie
L CITY
B crica s/
o
% Lalflang
5 41.87816 M, 37.62962W Coupon downlonds CPG onling soles
TEMFERATURE
. &d"
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Platform Models Operate on a Massive Scale

Our platform models evaluate 1 million+ impressions per second based on 200+ data atfributes — identifying
data comelations among conversions = and optimizing targeting based on each impression’s predictive score.

We bid on <0.17% of impressions we evaluate

G ow o) @ o) o b el of o
@ iva oy o) o oh ) @) e
o 3 ooy o oo G
M@t ea~-i 169
TR R TR ]
Bede g 8o
S N
S EHANB D
e g e Begg
PGSt AGE i @
W ow o) o) ol e oe) o o

T o e oh o} B G e
or B o g o @ o @ G B
W@ca-: 26BE
69 » oah ot o) o S oo 6D
ot GG @
S @)oo @ oor oo
degdrnecdaa

gl e @ e @ e Qg
PG AP R e @y

o of @ oo o e e ol oom
@ Od oy o) @ od b o} e =
o & oo g G e
RN R Y -

o = o o el o 3 o oG8
S aog o G @
S R N ]
SPPRecsnad
e @B GG
oo ADE e @ P
o oog @ oo ol e oag udoos
o g oy od o ol ) o) @ AT

o B oo o @ GG
w@gea-- 3B
g v o o o 3 Ghom G

Seto aog o 8 ec@
R A S
GWBHAB QD
crEll e QT e @G BG
Lo AGE il @ 3

87 Billion+
Impressions Each Day

1 Million+
Impressions Each Second

QOUR PLATFORM EVALUATES AND
ASSIGNS PREDICTIVE SCORES TO

o
o
u}
@
=)
i=
o
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c
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Privacy-Forward Solution Well Positioned in Privacy-Centric

Environment

AdTheorent's Flafform Is Well-Aligned With Demand for Privacy-Compliant Solufions...

ADTHECIRENT 2 ] &8 = ke @ ‘

DOES NOT LSE HMamseas Financial inlsrmation Healih Infeermation Ermall Errpleny Shedus Bicrmefic Record |
I CCPA & GDFR

| - | COMBLIANT
- = g$ )
= L
-e-
Fhormocsuficals Finonciol Servicas Insurance FLA
. . . COMPLIAMNT
...and is Poised to Benefit From Increased Privacy Trends
+ Google and Apple are leading intiatives to make individeal 1Ds [Cookies and Device [Ds) Less Avdilable for Ad-Targeting
+ There are several parallel industey initiatives to focilitate privacy-first media buying with AP-based appraaches
+ Other industry fforts 1o raploce cookies with Unified 1Ds will allew tha industry to leverage a form of 111 cookiafuser 1D HIP & 4
replacement, but with moee limits COMPLIAMT

QTHER INDUSTRY PLAYERS ARE DEVELOPING USER 1D ALTERMATIVES TO MAIMTAIM THEIR BUSIMESS MODELS.
ADTHEQRENT WAS BUILT ARCUND PRIVACY-FORWARD SOLUTIOMNS AMD DOES NOT RELY OM 1:1 TARGETING METHODS.




AdTheorent’s Differentiated Al / ML Solutions Yield Significant

Competitive Strengths

@© RDTHEORENT

Maojor Agency
Company Parformance Centric Privacy Focused Sl Holdeo Custormer Brand Direct B ?’er!lcul
Flattarm o Salufiens
e @ @ @ D @ @
P
) theTradeDesk .

Care Capabiity

Confidenfial | Poge 14
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Why Advertisers Choose AdTheorent

Custom Verticalized Data Science

Ability to Drive Award-Winning
Complex KPls Technology Flatform?® Solutions Experlise
35 Unigue selufisns that drive recl
, waild oulcames spacific to each
Gualdied 5ite Traffic Technologists ) . ) adThearant data scientists have
industry werfical. allowing o . -
adverlisars 1o easily understand . e
2 2 - ) o such os Python, B, Seoka and
RO of their morketing investments
Dot Spark to build and manage over
Lale]
— 1.00¢ individual ML models at any

Scientists/ Andclysts

31

Carmpaign
Crofimization Specialists e

given momant 1o drive high-
guality performonce

© RDTHEORENT

New Leads

s ¢

Onkne Sales
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AdTheorent Works with the Most Sophisticated Advertisers in
the World

Average Client Spend (>5500K)

1§ in Thowsands)

1,913
ap - ST s
h J F—— 1 59446
Healthcare & Pharma Financial Services (BFSI)
(25% of LTM Q2 "2] Revenue) (21% of LTM Q2 "2] Revenue)
2014 014 2013 2020
Caph
‘ cT; spﬂ:t'f 55% 75% 7% 7%
Emﬁ l'_“. Growing Number of High Value Clients
Government, Education Retail o
& Non-Profit elal B =3500K
| @ &
Dining & QSR Travel & Hospilality LTM Q215 LTM Q217 LTMQZ19 LTM Q221
Highly Regulated Verticals e IR 195 270 287

Confidenfial | Poge 18
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Client Case Study - Fortune 500 Global Pharmacevutical Brand

Situation and Solufion

= Situation: Client sought to incraeass brand awarensss and equip
condifion sufferers to talk with their doctor about treatment. The brand
partnered with AdTheorent to drive patients to theair site to ultimately
incredse new patient starts,

+ Solufion: AdTheorent leveraged o two-pronged approach using
pradictive targeting and third-party phamaceutical audience
segments!, developing custorn ML models that identified condificn
sufferers with the highest ikelihood of completing various actions on the
brand site.

Key Highlights Brand Revenue Spend Over Time
+ AdThearent drove 5K incremental patient starts duing the 16947
COVIE-19 Pandamic

P gﬁéﬁ:?::;:feiﬁs =, 4X Outperformance of
=nfll =U Chent's CPA Benchmark

benchmarks by 24X

100% 140%

R Drove Approximately SK rS 1007+ Yo¥ Growth ] . . : . . .

custemer conversions s In Client Wallet Share in 2020 LT 2216 LTRA 217 LT T8 LT @2 1% LTH 3220 LTR Q221

idential | Poge 19




— Purpose Builk —

Founded to help farget mobile -
cookies were unavallable

Purpase built os pedormance-
bosed platfarm with locus on core
Al/ML decisioning and privacy
benefits

Frimeniy partnered with large
halding company ogencies

Maobile

Privacy-Forward and
Pedormance-Facused

= Graolly divensilied customesr boase
inchicling Brand Direct clients and
non-affibated agencias
rapresanting 74% of revanuesin
TH2021

Flotfom sutperdarms fradilional
D5Ps and is truly omnichannel
including desktop, video. CTY

Faurcaticnal advaniane wilk
regukated vericot such s Health
CarePharma and
Banking/Financial Serdoes

Purpose Built Platform For Performance and Privacy

Mabile Desktop Video

Today

@© RDTHEORENT

Future Growth —

= Furiher invest in vedicolized
solutions ond capabilihy
differentiction os the need for
perfomance and privacy Goross
verficals increases

Sealing high grawdl charmnels sech
s CTY

= Capiure odditiona "upper funnel™
adwertiser budgets s means of
augrnenting oo availibie fo
dive lgnwar-funnel carvardan
activity

International

Expansion crv

2021 Onwards
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AdTheorent's Positioned to Capture Large CTV Opportunity

Fastest Growing Programmatic Channel

U.5. CTV Advertising Spend

« CTY comumplion s growing rapidly, fueled by both the rise of cord [ in Billions]
cufting and the pandemic -
9 P ’_’_’_IQ_Mn
$14.18 515638

$11.48
Advertisers Increasing Focus on CTV Spending

TV continues 1o take shara from linear TV, accelerated by consumerns'
desire to balonce subscripfion spend with free, ad-supported FI0E 2021E 2022E H2AE MI4E
streaming pragrars

AdTheorent CTV Revenue Growth

Using Machine Learning to Drive CTV Performance
243%

+ adThearent's robust machine ledrning capakilities are well-suited to
drive real world results on CTY, positioning the company fo capfure an M:?L//‘
increaied shore of media budgets

AdTheorent cutpacing fastest growing

programmatic channel market growth in 2021 ' . ' o




Exceptional Momentum in TH 2021

YOY Gross Billing less TAC Growth!
4%

34%

27%

e 204 Gl 2021 A Gy WA

YO Adjusted EBITDA Growth
6597

118%
54%

Gl 20204, 1 A2A Q2 a2A

Confidential | Poge 22 (1 Mt bea
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Strong 1H 2021A YoY

300%+

CTY Growth

70%+

Brand Direct Sales Growth

70%+

Bookings Growth

607+

YVideo Growth

50%+

Partnership Commitment Increase
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AdTheorent is Poised to Outpace Robust Projected Market Growth

18% 28%

2024 204 23P
U5 Programimatic AdTheorant
Spending CAGE Gross Biling less TAC CAGR

Land and Expand,

Expand Into Hew
Increased Verticals and
Investment in Brand Direct 5ales
Early S$toges of
CTV/Video Direct Access

Opportunity

Crganic Growth

Confidential F'|:|!:I|:- 24 Eounse: Win hada oy Gicu




AdTheorent's Connected TV Solution

U.5. Video and CTV Advertising Spend’

[# in Billicans)

= |5 Video Advertising Spend
= UE Connestad TV (CTV) Adverlisng Spend

549 48

2020E 2021E 20Z3E 2023E 2024E

@© RDTHEORENT

AdTheorent Video and CTV Revenue

1% i Milons)
8 Video Revenus +58% =l
B CTV Reverue $37. 1M
Y Growlh +52% ——
S23.5M
s LA

$15.5M

1A A, 0P
VIDED & CTV — % of TOTAL REVENLUE
13% 19% 25%

DEVICE TYPES

Smirt Tv's Gaming Consoles Set-Top Boxes

ADTHEORENT'S CONMECTED TV DIFFERENMTIATORS:
«  ddultiple partners allow for diverse premium content
+ Raal Wodd Oulcomes fiad to CTV
+ Retargeting through the CEM and third-party data targeting

+  CTV and ¥ideo ara fully integroted into vedicalized ond ful-funnel offarings
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Accelerate Rollout of Recently Launched Direct Access to Capture a
Massive Incremental Market Opportunity

Direct Access Offers Advertisers a New Method to Access A\T's Industry-Leading Platform

Developed from the ground up by fraders, for traders, the ANT platform delivers ML-powered performance while
automating tasks ond optimizing workflows — making trading more efficient.

KEY BENEFITS

2 o5 DS
i o= %;? RS
Self-Service Fully Operationalized ML
Offering Transparent

Data Science as
d Service (DSaas)

O

Model Deploayment

O

@
4

=

=¥
Optimal KPI Avtomated Cost Avtomated Consultation with Campalign
Performance Optimization Workflows

Management Experis

Confidenfial | Poge 24
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Proven Ability to Land and Expand Into New Verticals and with Blue
Chip Clients

Demonsirated
Revenue Growth
» wWe wil continue to scole Healthcare/Fharma (AdThearentRX) and BFS solutions, capitalizing on SOAS : @EANR 2020
unigue advantages related to AdTheorent privacy-friendly data practices and targeting/ modeling

o
protecols which comply with industry regulations and brand model governance ,;}V
» Dedicoted Vertical Zolutions Team will deliver more unique solutions to expand growing verficals:

+ Aule - first fo market Audience Validotion solution and proprietary Keyword RTS Targeting i

+  Enterlainment - suite of proeducts featuring ACRMViewership data and measurement integrations

Firiancs Fricemessrtical Fnarce
" - . e . Cliard #1 Chent 81 Chenl #2
+ CPG - SKU level sales ift solution: sales data powerning ML madel eplimizations
; Recent Wins
Tatal Spend by Verfical i
F100 Notfional F100 CPE
2015 2014 2017 3018 a9 w020 man2ip Beverage Rnencial oo mpany

Company  Services Provider

National Int'l Fhormo
1&% Redailer Compoany
css AT
- CRGE Why Are More Brands Expanding With
AdTheorent?
1. adiheceent Deives secsurable Yolue

Adihecrent Adorassss Tougn EFPIs
3. Adihecrent Hes o Wide Range ol

Haalthaare Pharmea BF3l Verlicolized Soludions




Significant Opportunities to Grow Beyond Core and Expand
Addressable Market

International
Expansion

~$48Bn

Programmatic Digital
Spend in Eurcpe in 2024E

17%+

2020 - 2024E CAGR

30%+

Digital video
2020 - 2024E CAGR

Confidenfial | Page 28  fauwce: winte

9

9

M&A
Opportunities

Proprietary Data
Providers

Technology Tuck-ins
(DSF / Ancilytfics)

€0

Frivate
Marketplaces

Maonoged Service
Providers

b 3,

@© RDTHEORENT
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Financial Overview

Confidenfial | Poge 29




| Financial Highlights

Canfidential

Track record of growth - revenue has nearly

doubled since 2017

Demonstrated operating leverage - Adj. EBITDA
growth outpacing Gross Billing less TAC

Resilient business model with key verticals
growing a combined 30% in 2020

Capital efficient, strong cash flow conversion to
fund continued growth

$106.2M

Gross Biling less
TAC_'I 2
[20215)4

28%

Gross Biling less
TAC CAGR'E
[2021P — 2023P)

$1.8M+

Averoge Client
Spend
(LT 32 2021)

$83.3M

Gross Profit
{20211

62%

Grass Biling less
TAC Growth'2
{TH 2021 A)

258

# af Employess
G2 2021

@© ADTHEORENT

$30.7M

Adj. EBTDA?
(2021P]

30%

Adjusted EBTDAZS
rargin
[2021P)

~$569K

Revenue pear
Ermploves
[LThA 2 2021)

Page 30
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I Proven Track Record of Growth and Profitability

Gross Billing less TAC!

“Rule of 50+" Business 1$ i o)
. oL LA a23% 15.9% 175 9.5% (280%  (2ra%
+  Unigue combination of strong arowth
and profitability at scale e Lﬁfﬁfﬁfﬁﬁi_d
- ,}Db;‘_'l}_“f_e-"‘ 51670

Sustainable Organic Growth

«  Customer KPls underpinning forecast

+  Muliiple drivers of addifional upside 0174 P, o, 0504 — po— v

beyond plan

- \ Adj. ERBITDAZ 2

«  Ability to exceed 17.6% programmatic (5 in ilions)

market growih Morgi? (B83T0 (302%0  (345% 21.5% 29.9% 9% 1%
Scalable Business Model P CAE BT

B s 551
- Targeted investments in marketing and —_— T .
530.6 '

technalogy to suppaort future growth

+  Increased Ga&A driven by public
COMPANY SxXpenses

20174 0184 ANFA 20204 2021 iy 2025F

Confidenfial | Poge 31
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Historical and Projected Financial S ummary

T

202167
Revenue $83,083 4108,877 $120,406 $121,015 4157,713 $201,001 $252,960 4161,600
% Growth 29% 13% 1% 30% 28% Jak 3493
Gross Billing Less TAc™ $50,727 467,047 477,710 $79,031 4102,362 $131,054 $157,020 4106,200
% Growth 2% 18% 2% 30% 28% 27% 34%
Platform Operations 544,554 £54,4932 459,651 459,458 577,504 407,231 £118,481
Sales & Marketing 27,362 30,367 31,119 31,608 40,072 48,959 59,514
Technology & Development 5,263 5,817 8,052 9,709 9,914 13,140 15,610
General B Administrative 8,257 10,725 7518 8,126 13,972 21,018 23,459
EBIT [52,2492) £4,476 $13,626 $12,114 $16,160 $20,742 $35,896
EBITDA $7,453 $15,151 $21,026 $20,894 $17,429" $28,566 $43,907
EBITD Margin 15% 23% 275 26% 17% 2% 26%
Mon-cosh Stock Compensation Adjustment 5208 490 5776 5657 54,488 58,000 58,000
Other Adjustments $6,724 54,618 55,308 $3.332 45,731 - -
Adjusted EBITDA 414,385 420,258 $27,110 424,883 530,648 $51,907
Adj, EBITRA Margin ™ 28.4% 02% 34.5% 31.5% 29.9% 31.1%

Projected inanciak per monogemend as of May 2021 %o be
upCkIEd ST QUIKSNCE N IME LRCOMIng SOMmings Denads,
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Transaction Overview

Sources of Funds

SPAC Cosh in Trust? $314
FIPE Investrment 122
SPAC Shares to Company? 554
Additicnal Debt Finoncing R
Cash on Balance Sheat 35
Total Sources of Financing 51,026

Mustrative Capital Structure and Ownerships Breakdown

_ Fra Farme Sheres Ownership

Total 5RAC Sponsor Promate Sharesd 7a 47
Public Shareholders 34 28.9%
Seller Rall-avar? 554 S3.3%
PIFE 123 11.1%
Pro Forma Total Shares Cuistanding 109.5 100,07
Total Equity Walue @ $10.00 § share 31,095
Less: Met Cash [214)

Pree Forma TEY 5882

@© RDTHEORENT

Uses of Funds

Cosh to the Balance Sheeat £714
Debt Repoyment ]
Cosh Consideration? 182
SPAC Shares to Company 584
Trarsaction Costs 40

Total Uses of Financing 51,024

Pro Forma Qwnership?

6T
SPAC Manogement

1M1.1%
PIFE Inwestor Shares

28.9%
Public
Sharehalders
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Compelling Financial Profile - “Rule of 50+"

MET REVEMUE GROWTH

4.7%
39.6% 40.2%
Fim
b : DV AliveRamp Magnite = ruMatie  Otheladebesk  VIANT.
= Io: 26.5% 1% 27.7%
""""""" 20
o i
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Attractive Valuation Based on Public Market Comparables

TEW [ Revenue . . g :
Transaction Priced at 23% Discount to Peer Revenue Multiples

233
2022° Median: 8.7x
11.8x
6.7% B 8.7x
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Appendix
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Adjusted EBITDA Reconciliation

(5 in Thousands) Annual P&L

2017A 2018A 2019A 2020A 2021P 2022pP 2023P

EBITDA $7,453 $15,151 $21,026 520,894 $17,429° $28,566 $43,907
Adjustments
Equity based compensation 208 490 776 657 4,488 8,000 8,000
Transaction costs 366 301 3,200 1,413 2,735 - -
MNon-Operational Income and Expenses 1,023 1,027 800 872 1,231 - -
Lease termination fee - - - - 4,243 - -
MNon-core operations 3,934 2,990 1,208 1,047 - - -
Terminated Executive 1,248 (6} - - - - -
Double Rent Expense 153 306 - - - - -
Claritas royalty payments - - - - 522 - -
Total Adjustments 6,932 5,108 6,084 3,990 13,219 8,000 8,000
Adjusted EBITDA $14,385 520,258 527,110 524,883 530,648 536,566 551,907

Confidenfial | Poge 38
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Grew Revenue in 2020 Despite Unprecedented Challenges to the

Advertising Industry Showing 30% Growth in COVID-Resilient Verticals

GROSS BILLING LESS TAC BY QUARTER! COVID-RESILIENT
al GE L1 LD W Barking, Finorcial Serdces, Insurance [BFS)
= Gowernmaent, Education, & Mon-Profit
577.5M STESM FoF Growth Healthzara/Pharma
5E4. 1M ot Growth

TR
524.4M +55E
$19.3M |2%) +54%
518.8M S13.7M 127%}

+I5%
S15.0M S15.5M +3%
ame 2030 LTht €22 '20 LT G322 21

AdTheorent Experienced Sreng Recovery
and a Return to Growih in H2 2020

AdThecrent’s sirong financial perfarmance during crisis is The resulf of several stralegic advantages:

*  Compaigns deliver measuratile RO giving AdThearant pricrity when = Verlicol depih and varkaly of afferings pemmnil Adihecrent o emphasize dillesant
advertisar budgets pressured solutionsfvarticals
Long-standing mulfi-year ogercy and brand clienis = Plaffom ML-bosed bidding oplimizens allowed AdThecren! fo drive moximum efficiency

during period of low advartiser dermand




H.l.G. Growth Overview EHE

GROGWTH PARTHERS

@© RDTHEORENT

H.l.G. Capital [*H.1.G.") is the largest private investment firm focused exclusively on the middle market. H.1.G. Growth Partners
("H.L&. Growth™). the technology focused growth equity strategy within H.I.G.. Invests in leading growth-stage software. digital
and internet companies and closed on its investment in AdTheorent in December 2014

H.l.G. Overview

HILG, is o leading ghatial rivate invastment firn wilh aver 540 bilion wundar
rmanagameant’
+ Fillean offices in Narth Amernica, Eurape, and Lalin amenca
500 total ermployees nciuding ~450 investmant professicnals
+ izonsishenbly the st active rm in the middle morket since inception in 1993
Curmanithy monage o partfolio of cwver 100 comparnias
HG. Growth Partness iz a leading growlh stage technology-focusad investment grouo
aeilhiin M H LG, Plaffoern,
Currently imvesting aut of HILG Growth Partners NIl a $5700 fund

H.I.G. AUM Growth Since Inception

Commithed Capital 540
{8 irt Bilians)

H.I.G. Growth's Commitment to AdTheorent's Growth

Sinee HLG, Growth's majarily investmeant in AdTheorent in Decembes 2014, it hos besan
a vaue-added partnar o the Comparny.

HLG, Growdh has exlarsive successiul invasiment expernisncs in growib-arented
technalogy business Including ower 28+ investmants in leading softwars, digital and
intarnat businesses

I 2010, HLG. gt wies tine frst instifutional investar in Spaii o lecdng videofCTe
S5P that was sold to BTL in 2014 (full H.LG. exit in 2017) and swbseguantty sold to
pcagrile i Febooory of 2027 tar §1,28,

Fost clase, H.LG. Groednowill confinue to held o substantial equity stake in sdThecrent
ared will confinue to ploy arn active rale suppoarting the business

Select Software, Digital & Internet Investments

SPOTY centerfield HINFOGIX
Wa-an7 WE-2g -2l
Sodd to RL Sodd to Plafireim Eqidly Sodd to Thoma Brasa
W o FNZT Lancope.
A0 2 2000 - 2% OG-
Eald ba Rackbncge Eakd iz Ganambon Seld ta OECD
Grgwlh Bty Irvesslimhar| Rbcrradarant

MX ™ MopE B9 serviceTian

2019} |2 (20
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Client Case Study - Fortune 500 Insurance Brand

Situation and Solufion

FI00IZEA Chant Performance Target

+ Siluation: Client sought to dive new prospect to complete an online 000
insurance quote ot an efficient rafe, looking to copitalize on the 3500
!
incraqse in video consumption during the COVID-19 Pandeamic 1‘223
+ Solution: AdTheorent ran pre-roll video across all devices to increase $20.00
awareness among new prospechs with a final goal of driving these users 1500
to complete a quote submission onling. AdThecrent developed custom F10.00 $7.ATICPA
machine learning meodels that predictively scored every impression $5.00
oppartunity in reaktime for the likelihood of diving the intended action b
CFa Curnulatfive iCPA
Key Highlights Brand Revenue Spend Over Time
+ AdThearent drove online quote submissions ulilizing cross-device 5281%
video adverlising
“tie, $1.80 Cost per Action k 60% Video Completion Rate
<)
57.67 Cost per Incremental =
% action, 13X more efficient ﬂ@e peiiumty i icR] Ao
than client benchmarks Revenue for 2021 " " '
207 2018 2019 2020

idenfial | Page 41 ™
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Long-Tenured Leadership Team

Jim Lawson, Bill Todd. Andrew Anderson, Chuck Jordan,
CED & Boordd Member Chiel Revenue Cificer Chial Technoiogy Cificer Chiel Financial Oificer
[# wears at ANT) |2 years af AN] (& vaars af ANT) & wears at ANT)

Indir Avdagic, Calynn Krieger, Jason Han, Rick Dalton, Kurt Roocke,
Chief information Secuity Officer sup, Siralegy SVP, Madiia Cparalions §VE, Yield & Dota Sfrategy SVP, Clion! Succes
(2 years of ANT] [& vears af ANT) 18 years at AT 14 yeas af AN (9 vears at AT

idential




RISK FACTORS @© RDTHEORENT

= Risks Related to AdThecrent's Businass, including:
+  AdThecrent's success and ravenue growth is dependent onits marketing efforts, abifty to maintain its brand, adding nesw customears, launch and marketing of rew products
and services, slleclively educating and rainive its exshing customens and increasing usoge of i plallam end services by ils customes,
» It adTheorent fais to innovate and make tha dght investment decisions inifs offerings and platform, it may not atract and retain custormers and ifs revanue and results of
aperabans may declinag,
AdThecrent ralizs an key customens and a loas of such customens could hamrn it busness, aperating results and financial condtion.
+  AdThecnant i sulbject to poymantralated risks and if its custermers do net pay. or dispute thet invoices, its business, operafing resulis and financial condifion may be adwarsaly
altesled
+  AdThecrant's revenue could decline and its growth could be impeded if its occess to adverising inventary s dminishad or fails bo grow.
+  AdTheonent alkews its customers ond suppliaes to ofilize applcation pragramming interfaoas, ar aPLs with its platform, which could result in utages or secoify breaches and
rEgatively
+ impact its business, operating rasulfs and financial condition.
+ | AdTheorenl’s oocess 10 Eala or nar-prapielany techralooy is diminsbed, includng thaawegh thind=porty Fosting and rarsmission serdces, The ellactiveness ol ils platlorm and
services would be decreasaed, which could harm is operating results and financial condition.
+ adThecrent's failure Bo et content and ineentany shandonds and pravide serdices thab ils customes and irveenbory suppliens brost could Baeem its Brand and repobalion and
regatively impoct it business, aperofing results and financial cordition.
= Ritks Related fo Cata Privacy. incleding:
« Chonges in legidalive, judicial, reguialany, ar Gullul erviranments relating e infermaolion collection, we and processing moy imit AdThecent’s aility 1o cobech, use and
procass dato.
+  AdTheorent's usinass or aility o operabe its platiorm could e mpocted by changes in the bechnalogy industry by established technalogy campganies ar gavemmeant
regulation.
= Ritks Related to AdThecrent's Intellectual Froperty and Techrology. including:
+  AdThecrant's inlermal nlomaliaon technaleory syitenms rmay 16 ar sulfer secuily braacheas, Lo or leakage of dala, and olher dsnphicns,
= PRisks Related to Govermment Regulation, including:
+  AdTheonent's business is subject bo o wide range of lows and regulotions, many of which are evolving, and foilure o comply with soch lows and regulofions could baeem ibs
bsingss, fincnciol conditicn, and reslts of cperations,
= Ganeral sk Foctors Relafing to ihe Business of AdTheorent
+ The morket inwhich sAdThecren! porlicipores is inlarsely campelitive and lagmented,
» Falure to manage AdThaaorent’s growth effectively could caves its business to suffer and have an adverie affect on ite business, cparating results and financial condition.
+ Seasonal luciuabions in advertising activike coukd have o maberial impact an sdTheorent's e, cash low and coerafing resalts,
+  Future acquisifions, strofegic mvestrments or allisnces could dirpt AdTheorant's bosiness and harm its business, operafing resulis ond finoncial condition,
+  AdThecrent may utiize a significant amount of indebtedness in the operation of its business, and ifs cash flows and operating results could ba adversely afiectad by reguired
pvyrnents of any debl or related interest and atbeer risks o ary debt linancing,




RISK FACTORS (Cont'd.| @ HDT“EDHE“T‘

= Risks Related fo the Cwneship of AdThearent Common Stock, nchuding:
+ Tha market price of AdThaaorent commen stock may ke velatile or may decineg, and you may not be akle to resall your shares ot or abowve the price you paid for such shares.
= Irsiclens will ontinue 10 b subatanicl canlral aves our compony allar the Business Comiinalian, shich cauld Bl your abiily 1o nfuence tha cutcome ol key decisions,
including a change of control.
*  Ritks Rf.,lqmd fo MO AP and the Businass Combinafion, including:
There con be no asurance that the Post-Cambination Company's common stock will be aparoved for sting on Rasdag o any ather exchaonge of that the Post-Combsinatian
Company wil be abla to comply with the continued listing stondaras of Mosdog or any other exchangs.
+ subrsaauent 13 e consurmmclion of ke Busness Combinalian, 1he Pasl-Combanalicn Cameany mdny Be reguired 1o take wiilg-davrs of waile-olls, ar Ihe Posl-Comibanaticn
Campany may be subject to restructuring, impaiment or othar charges.
+  IHhe Business Cambination™s benefits do not maet the expectabtiors of investors or securiios analpsts, the maorket pice of MCAP's secwrities ar, following the Clasing., the Post-
Cambrnotion Camgany’s securities, moy decline.
+ Tha Post-Combination Compaony will qudlity as an “emerging growih company™ aswall as a "smalar reporiing comg-any" within the meaning of the facurities Act.
+ Theunoudited pro foera finorcial inlarmation included harein may nof ba indicalive af what he Fosk-Combinafion Compony™s actual lirneial positicn ar resulls of operalions
wolld hawve been.
¢ MCAP may ot be abile fe carsummate arinifiol Business combinatian witkie Bhe reaguired firme period, itowhich cose ibeauld cease all operalions eocent for the pusose of
wincding up and it would redesm the Pullic Shares and liguidate.
+  MCAP stockholders wil have a reduced ownership and veling inferast after the Business Combination and wil exarcise less influence owver managament.
s MOCAP dees net have g specilied moasmom redemplion Ihieshold,




