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Item 7.01. Regulation FD Disclosure.

As previously announced, MCAP Acquisition Corporation (“MCAP”) announced a proposed business combination (the “Business Combination™)
between MCAP and AdTheorent Holding Company, LLC (“AdTheorent”). In connection with the Business Combination, AdTheorent will hold meetings
consisting of a presentation given by AdTheorent’s management team. A copy of this presentation is attached hereto as Exhibit 99.1 and incorporated by
reference herein.

The information in this Item 7.01 and Exhibit 99.1 attached hereto shall not be deemed “filed” for purposes of Section 18 of the Exchange Act, or
otherwise subject to the liabilities of that section, nor shall it be deemed incorporated by reference in any filing under the Securities Act or the Exchange Act,
except as expressly set forth by specific reference in such filing.

Additional Information and Where to Find It

In connection with the Business Combination, MCAP has filed with the U.S. Securities and Exchange Commission (the “SEC”) a registration
statement on Form S-4, including a related proxy statement and prospectus of MCAP with respect to the special meeting, which has been declared effective
by the SEC. MCAP’s stockholders and other interested persons are advised to read the registration statement and the related proxy statement/prospectus and
any documents filed in connection therewith, as these materials will contain important information about AdTheorent, MCAP and the proposed business
combination. MCAP has mailed the definitive proxy statement/prospectus and a proxy card to each stockholder of record as of November 4, 2021 entitled to
vote at the meeting relating to the approval of the business combination and other proposals set forth in the proxy statement/prospectus. Before making any
voting or investment decision, investors and stockholders of MCAP are urged to carefully read the entire registration statement and proxy
statement/prospectus and any other relevant documents filed with the SEC, as well as any amendments or supplements to these documents, because they will
contain important information about the proposed transaction. The documents filed by MCAP with the SEC may be obtained free of charge at the SEC’s
website at www.sec.gov, or by directing a request to MCAP Acquisition Corporation, 311 South Wacker Drive, Suite 6400, Chicago, Illinois 60606.

No Offer or Solicitation

This Current Report on Form 8-K is for informational purposes only and is not intended to and shall not constitute a proxy statement or the
solicitation of a proxy, consent or authorization with respect to any securities or in respect of the Business Combination and is not intended to and shall not
constitute an offer to sell or the solicitation of an offer to sell or the solicitation of an offer to buy or subscribe for any securities or a solicitation of any vote
of approval, nor shall there be any sale, issuance or transfer of securities in any jurisdiction in which such offer, solicitation or sale would be unlawful prior to
registration or qualification under the securities laws of any such jurisdiction.

Participants in Solicitation

MCAP and its directors and executive officers may be deemed participants in the solicitation of proxies from MCAP’s stockholders with respect to
the Business Combination. A list of the names of those directors and executive officers and a description of their interests in MCAP is contained in MCAP’s
Registration Statement on Form S-1, as filed on February 1, 2021, which was filed with the SEC and is available free of charge at the SEC’s web site at
www.sec.gov, or by directing a request to MCAP Acquisition Corp., 311 South Wacker Drive, Suite 6400, Chicago, Illinois 60606, USA. Additional
information regarding the interests of such participants is contained in the registration statement on Form S-4, which includes a proxy statement/prospectus.

AdTheorent and its directors and executive officers may also be deemed to be participants in the solicitation of proxies from the stockholders of
MCAP in connection with the Business Combination. A list of the names of such directors and executive officers and information regarding their interests in
the Business Combination is contained in the registration statement on Form S-4, which includes a proxy statement/prospectus.




Cautionary Statement Regarding Forward-Looking Statements

This Current Report on Form 8-K contains “forward-looking statements” within the meaning of the Private Securities Litigation Reform Act of
1995. Such statements include, but are not limited to, statements about future financial and operating results, our plans, objectives, expectations and
intentions with respect to future operations, products and services; and other statements identified by words such as “will likely result,” “are expected to,”
“will continue,” “is anticipated,” “estimated,” “believe,” “intend,” “plan,” “projection,” “outlook” or words of similar meaning. These forward-looking
statements include, but are not limited to, statements regarding AdTheorent’s industry and market sizes, future opportunities for MCAP, AdTheorent and the
combined company, MCAP’s and AdTheorent’s estimated future results and the Business Combination, including the implied enterprise value, the expected
transaction and ownership structure and the likelihood and ability of the parties to successfully consummate the Business Combination. Such forward-
looking statements are based upon the current beliefs and expectations of our management and are inherently subject to significant business, economic and
competitive uncertainties and contingencies, many of which are difficult to predict and generally beyond our control. Actual results and the timing of events
may differ materially from the results anticipated in these forward-looking statements.

» « » «

In addition to factors previously disclosed in MCAP’s reports filed with the SEC and those identified elsewhere in this communication, the
following factors, among others, could cause actual results and the timing of events to differ materially from the anticipated results or other expectations
expressed in the forward-looking statements: MCAP’s ability to consummate the Business Combination; the expected benefits of the Business Combination;
the post-combination company’s financial and business performance following the Business Combination, including AdTheorent’s financial projections and
business metrics; changes in AdTheorent’s strategy, future operations, financial position, estimated revenue and losses, forecasts, projected costs, prospects
and plans; demand for AdTheorent’s platform and services and the drivers of that demand; AdTheorent’s estimated total addressable market and other
industry projections, and AdTheorent’s projected market share; competition in AdTheorent’s industry, the advantages of AdTheorent’s platform and services
over competing platform and services existing in the market, and competitive factors including with respect to technological capabilities, cost and scalability;
AdTheorent’s ability to scale in a cost-effective manner and maintain and expand its existing customer relationships; AdTheorent’s expectation that it will
incur increased expenses as a public company; the impact of health epidemics, including the COVID-19 pandemic, on AdTheorent’s business and industry
and the actions AdTheorent may take in response thereto; AdTheorent’s expectations regarding its ability to obtain and maintain intellectual property
protection and not infringe on the rights of others; expectations regarding the time during which MCAP will be an emerging growth company under the
JOBS Act; AdTheorent’s future capital requirements and sources and uses of cash; AdTheorent’s business, expansion plans and opportunities; anticipated
financial performance and the expectation that the post-combination company’s future results of operations will fluctuate on a quarterly basis for the
foreseeable future; the expected U.S. federal income tax impact of the Business Combination; the outcome of any known and unknown litigation and
regulatory proceedings; the risk that the Business Combination may not be completed in a timely manner or at all, which may adversely affect the price of the
MCAP’s securities; the risk that the Business Combination may not be completed by MCAP’s business combination deadline and the potential failure to
obtain an extension of the business combination deadline if sought by MCAP; the failure to satisfy the conditions to the consummation of the Business
Combination, including the adoption of the Business Combination Agreement by the stockholders of MCAP, the satisfaction of the minimum cash amount
following redemptions by MCAP’s public stockholders and the receipt of certain governmental and regulatory approvals; the lack of a third-party valuation
in determining whether to pursue the Business Combination; the occurrence of any event, change or other circumstance that could give rise to the termination
of the Business Combination Agreement; the effect of the announcement or pendency of the Business Combination on AdTheorent’s business relationships,
performance, and business generally; risks that the Business Combination disrupts AdTheorent’s current plans and potential difficulties in AdTheorent’s
employee retention as a result of the Business Combination; the outcome of any legal proceedings that may be instituted against AdTheorent or against
MCAP related to the Business Combination Agreement or the Business Combination; the ability to maintain the listing of MCAP’s securities on Nasdaq or
any other exchange; the price of MCAP’s securities may be volatile due to a variety of factors, including changes in the industries in which AdTheorent
operates, variations in performance across competitors, changes in laws and regulations affecting AdTheorent’s business and changes in the combined capital
structure; the ability to implement business plans, forecasts, and other expectations after the completion of the Business Combination, and identify and
realize additional opportunities; the risk of downturns and the possibility of rapid change in the highly competitive industry in which AdTheorent operates;
the risk that AdTheorent will need to raise additional capital to execute its business plan, which may not be available on acceptable terms or at all; the risk
that the post-combination company experiences difficulties in managing its growth and expanding operations; the risk of private litigation or regulatory
lawsuits or proceedings relating to AdTheorent’s platform and services; the risk that AdTheorent is unable to secure or protect its intellectual property; the
risk that the post-combination company’s securities will not be approved for listing on Nasdaq or any other exchange, or if approved, maintain the listing;
and other risks and uncertainties indicated in the proxy statement/prospectus, including those set forth under the section entitled “Risk Factors.”




Actual results, performance or achievements may differ materially, and potentially adversely, from any projections and forward-looking statements
and the assumptions on which those forward-looking statements are based. There can be no assurance that the data contained herein is reflective of future
performance to any degree. You are cautioned not to place undue reliance on forward-looking statements as a predictor of future performance as projected
financial information and other information are based on estimates and assumptions that are inherently subject to various significant risks, uncertainties and
other factors, many of which are beyond our control. All information set forth herein speaks only as of the date hereof in the case of information about
MCAP and AdTheorent or the date of such information in the case of information from persons other than MCAP or AdTheorent, and we disclaim any
intention or obligation to update any forward-looking statements as a result of developments occurring after the date of this communication. Forecasts and
estimates regarding AdTheorent’s industry and end markets are based on sources we believe to be reliable, however there can be no assurance these forecasts
and estimates will prove accurate in whole or in part. Annualized, pro forma, projected and estimated numbers are used for illustrative purpose only, are not
forecasts and may not reflect actual results.

Item 9.01 Financial Statements and Exhibits.
(d) Exhibits.

99.1 Investor Presentation.
104 Cover Page Interactive Data File (embedded within the Inline XBRL document)




SIGNATURE

Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the undersigned
hereunto duly authorized.

MCAP ACQUISITION CORPORATION
By:  /s/ Theodore L. Koenig

Name: Theodore L. Koenig
Title: Chief Executive Officer

Date: December 6, 2021
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Today’s Presenters

© ADTHEORENT

eoe

MCAP Acquisition Corp.

00

Jim Lawson, Bill Todd, Chuck Jordan, Andrew Anderson, Ted Koenig, Zia Uddin, Mark Solavy,
CEO & Boord Member Chied Revenue Officer Chigf Financiol Oficer  Chief Technology Officer CED. Director and CFA. CPA —Co-President Co-Frasident
Choiman of the Boond A
ﬁ conversanT e CONVERGEX m MONROE CAPTIAL CAPT AL
“ CAPTTAL
N} Hebames lub- ‘&“ . i Hileo Bl KAL GATES
o W iy G Franklin Street X
?rﬂ_aﬂg.l--_.}, .. o GeLLER & Comrany ﬂﬁm Eq”"vl:_rmm' H‘EW‘UIEE
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MCAP - A Catalyst for Growth [J MONROE

* MCAP s sponsored by an affficte of Monroe Capital, o leading asset management firm with approximatety $11.2
billion In assets under management as of October 1, 2021

* Monroe Capital’sinvestment professionaks have investedin over 1,450 loans and related investmentsinan
agaregote amaount of $21.5 bilion from Monroe Copital’s farmation in 2004 through March 31, 2021

Leading
Investment
Platform

Commitment to « Monroe has been an incumbent lender since HLG. Growth'sinvestmentin December 2014
AdTheorent + In addition, Monroe has a minorty equity co-invest position in AdTheorent representing ~2 5% fully-diuted ownership

Expertise Monroe Capital’s formation in 2004 through March 31, 2021

Thunder Bridge | REPAY Thunder Bridge Il

Successful SPAC July 2019
1 weezts  EETEED  yaspaq: keAY Avguit 2019 TR e
Co-sponsor $258mm PO £653mm EV HASDAG: THER ime

=200% EV Growth Since PO §345mm IPOQ NASDAG: INDI

Selected

INMOBI ©f MediaAlpha neartn il union g beevess REPAY  Ownmosooy ACQUICT -} Fixorded MADIZON gyualifirers 1
Investments & o e

I Sector + Monroe Copital has invested over 4.1 bilion in 330 software, tech-enabled ond business services companies from




@ ADTHEORENT
MCAP Investment Highlights - Why We Are Excited

Massive Digital Media Spend with Continued Growth on the Horizon

Purpose-Built Platform for Pefformance with Machine Learning at its Core

Well Positioned to Capitalize on Evolving Privacy Trends

Attractive Growth Opportunities Including CTV Enabled by Our Technology
Platform

@© RDTHEORENT

Accelerating Financial Pedformance with Growth and Profitability

& | Experienced Team at the Forefront of Innovation within Adtech

7 Attractive Valuation
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Company Overview
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AdTheorent at a Glance

/ Differentiated &
Strategically

. Advantageous

Only Public DSP Privacy-Forward Posiioned to Capture
Primarily Engineered Approach to Data Growing Share in
Specifically to Rapidly Emerging

Maximize Campaign Channels Such as CTV
Performance
' it
\¢ I8l

Solutions Catered to
Verticals - Important
to Brands

Massive I'HBN‘
Digital Media Market,
PURPOSE-BUILT PLATFORM POWERED BY

Growing Rapidly
Al/ML AT ITS CORE

Confidential | Poge 8
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Digital Media Spending is Poised for Exceptional Growth Driven

by Programmatic

Programmatic Digital Media Spend in U.5.

{8 inBn)

Digital Media Spending

S171BN!

&  CAGR: 144%
Programmatic
Digital Media Spending:
S90BN! 9
ANT's SAM:
S13BN! Performance-
orented

programmatic
spend in 2021

2020 20N 2022 2023 2024
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Programmatic Ecosystem Helps Advertisers Effectively
Scale Campaigns

AdTheorent is a leading programmatic DSP operating in the open internet,

Demand Side Platform

(D5P)

Wanit lo place compelling
ads in front of polential
custormers:

A . ; A

'“”1°T::?L::';‘ 2'::5"'"9 Help publishers monetize lﬁ o) 1—
sk their inventory by making

measurement of ad it available through CTv Deskiop

campaigns - connecling exchanges /
isher ad space to rarkelplaces connecled
isers seeking media to D5Ps ﬂ ,)

for their advedisements
Mobile Avudio

© ADTHEORENT
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The De Facto Methods of Ad Targeting are Outdated, Less Effective,

More Expensive and Out of Step with Privacy Trends

THE TWO MOST PREVALENT AD TARGETING METHODS OUR COMPETITORS RELY OMN:

1. Cookie-Based Refargeting 2. Segment-Based Audiences

i:l (1]
=N e — Target. “Home
F : 5 With Th Improvement ————— -
argeted With The FEEa Y
Some Ads For Weeks Enthusiasts
RETARGETING DISADVANTAGES AUDIENCE DISADVANTAGES
5 ey
Cependent onPersonal  Google, and other major Apple’s new operating I— ’? m
Browsing Data and browwsers. phasing out SyEtem requings user opt- Underperfamns Rilies on stale, “Black Often ralies on
Persanal Intenests third-party tracking in to sharing mobile ralative to ANT's box' and unknown daota  cookies, abwvays relies

cookias advertising 1D predictive adveriing which is often inoccurofe on 1:1 data




Performance-First Programmatic Marketing

Platform for the World's Top Brands
@© ADTHEORENT s e,

With Machine Learning at its core, AdTheorent's platform delivers

real-world value for adwverfisers and marketers,

AdTheorent's capabilities enable it to find consumers with the
highest likelihood of completing customer-desired actions
including online sales / actions. real-world visitation and sales lift.
making it the only public DSP specifically builtto drive
performance as measured by customer KPls,
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AdTheorent's Platform Drives Industry-Leading Pefformance Using

Machine Learning Models and Non-Sensitive Data Signals

AdTheorent machine learning models leverage available digital signals to optimize digital

advertising performance - o

200+ DATA ATTRIBUTES

@ PULITHES
Chicago Tribune
PADE WL dilbs
/ C'ﬁ PR P L AR RS N ol S q ¥
A -~ & Tz i Hew patient registration Retall foot frafilc
=
-~ -
____,-d'" ams BESVWIER mAME
9 7 o Chrame A 'E'
PREDICTIVE Fs D DEVICE PAAKLE l I I
B 5 """H-\._\__\_ Pineld
% \\,x T e Insurance appications Vehicle sales liff
™, \“‘x bl Android Fie
™, =
G il
WO B s m w/
\\ -
X 9 Latrigng
4187818 N, 87.42% aupon downlaads onfing sales
‘ £5 2187818 N, 87.62982W Coupen downlaad: CPG onf )
. TEMIERATUGE

a4




© RDTHEORENT

Platform Models Operate on a Massive Scale
Our platform models evaluate 1 million+ impressions per second based on 200+ data attributes —idenlifying

data comrelations among conversions — and optlimizing targeting based on each impression's predictive score.

We bid on <0.17% of impressions we evaluate

foEoo0iao
DoOR@Q0R
SR 000000
poEoco0eo
DO0EO00R O
0ooORopg0=
OUR PLATFORM EVALUATES AND 1 Million+ 87 Billion+

ASSIGNS PREDICTIVE SCORES TO Impressions Each Second Impressions Each Day




Privacy-Forward Solution Well Positioned in Privacy-Centric
Environment

AdTheorent’s Platform Is Well- Aligned With Demand for Privacy-Compliant Sclutions...

ADTHEORENT 23] [ 00 ] ] ﬁ
DOES NOT USE a @
Finonc Ernail Addresses Employrmeni Stahus Biome¥ic Record
r
| [ | |
-
- = A S
} =0= i
[ 4 -_—
Phomaceuticals Finzncial Services Gaovermnment Insurance

...and is Poised to Benefit From Increased Privacy Trends

replacement, but with more Emits

QOTHER INDUSTEY PLAYERS ARE DEVELOPING USER 1D ALTERMATIVES TO MAINTAIN THEIR BUSIMES: MODELS.

Google and Apple are leading inifictives to make individeal IDs (Cockies and Device |Ds) Less Available for Ad-Targeling
There are several parallel industry initiatives to faciitate privacy-first media buying with APl-based approaches
Otherindustry efforts to replace cookies with Unified IDs wi#l allow theindustry to leverage a form of 1:1 cookie/user 1D

ADTHEQRENT WAS BUILT ARCUND PRIVACY-FORWARD SOLUTIONS AND DOES NOT RELY ON 1:1 TARGETING METHODS.

© RDTHEORENT

\/

CCPA & GDPR
COMPLIANT

v

FLA
COMPLIANT

v/

HIPAA
COMPLIANT
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AdTheorent's Differentiated Al / ML Solutions Yield Significant
Competitive Strengths

Major Agency .
Company Performance Ceniric Privacy Focused areAl7 ML Holdeo Customer Brand Direct Criatam \_I’erilcul
Platform Rres Solutions

@© RDTHEORENT . . . O . .

s P > @ OO

Capablity Complemnentary Copablity Lmited Copablity Mot Offered

e (4] e o

Confidential | Page 15




Why Advertisers Choose AdTheorent

Ability to Drive
Complex KPls

Gualified S#e Trafic

High Value Sile Ackons

@

Cuslomer Acquisiion

2,

Hewleads

‘Omline Sales

Award-Winning

Custormn Vericalized

Technology Flatform’

35

Technologists

23

Data
scientists/Analysts

34

Campaign
Cptimization Specialists

_ l-é -@1 7 E
3 - ‘ =

© RDTHEORENT

Data Science

Solutions

Unique selutions that drive real
waorld suteames spacific to each
inclustry wertical, allowing
advardisers lo eazily understand

RO af their marketing investments

Expertise

AdThponent dota scignfists have
deep experence using ML fools
such as Pythan, ., Scala and
Spark o bulld and monage over

1,000 individwal ML models at any

givan mament to dive high-

quality perfarmance

@© ADTHEQORENT
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AdTheorent Works with the Most Sophisticated Advertisers in
the World

Average Client Spend (>5500K)

[ in Thousands)

% - Slegy L2 SLas
\¢
Healthcare & Pharma Financial Services (BFSI)
(24% of LTM Q3 ‘2] Revenue) {21% of LTM Q3 ‘21 Revenue)
2014 2014 2018 2020
Py Vany el 80% 76% 78%
Emﬁ .IH Growing Number of High Value Clients
Government, Education .
& MNon-Profit Retall
() &
Dining & QSR Travel & Hospitality LTMQZIS LTMQ317 LTMQIS LTMQ32I
Highly Regulated Verticals e IS 208 279 325

Confidential | Poge 18
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Client Case Study - Fortune 500 Global Pharmacevutical Brand

Situation and Solution

+ Slluation: Client sought 1o increase brand owarenass and aguip
condition sufferers 1o talk with their doctor about treatment. The brand
partnered with AdTheorent to drive patients to theirsite to ultimately
increase new patient starts.

+ Selulion: AdThecrent leveraged a two-pronged appreoch using
predictive targeting and third-party phamaceutical audience
segments’, developing custom ML models that identified condition
sufferers with the highest lkelihood of completing various actions on the
brand site.

Key Highlights Brand Revenue Spend Owver Time

* AdTheorent drove 5K incremental patient stars during the
COVID-19 Pandemic

1227%
o O:;ﬁ’::";mmﬁ; == 4X Outperformance of
anl P 9 =0 Cent'sCPA Benchmark
benchmarks by 26X
100% 129%
Drove Approximately 5K 7] 100%+ Yo¥ Growth " T T T T T !

r |

customer conversions £ InClient Wallet Share in 2020 LTM @314 LTM G317 LTM Q3 '18 LTM G317 LTM G320 LTM Q3 21




fr— Purpose Built by

+ Founded to help target mobile -
cookies were unavailable

» Furpose built o pefermance-
based platform with focuz on core
Al/ML decitioning and privacy
benefits

+ Frimanly partnered with large
holding company agencies

Mobile

Privacy-Forward and
Performance-Focused

Greally diverified customer base
inchuding Brand Direct clients and
nar-atiiated agencies
representing 74% of revenues in
YTG @3 2021

Platiorm eutperforms: traditienal
D3Pz ond is truly emnichannel
inchuding deskiop. video, CTV

Foundatienal advantage with
regulcted verdicals such s Health
Core/Pharmo ond
BankngfAnancial Serices

Purpose Built Platform For Performance and Privacy

LI 2=

Mobile Deskliop Video

20012

© RDTHEORENT

r—— Fulure Growth —

= Further invest in verficalized
solutions and capability
differentiotion at hé need for
perfermance and privacy acrass
verficals increases

= Scaling high growth channels such
==

= Captune additional “upper funnel™
advertiter budget: a: means of
augmanting data ovailable &
divd lawarhunng! canversion

Today

actvity
International =
Expansion crv

2021 Onwards
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AdTheorent's Positioned to Capture Large CTV Opportunity

Fastest Growing Programmatic Channel

U.S. CTV Advertising Spend

+ CTV consumption Is growing rapidly, fusted by both the rise of cord 1$ in Billions]
tting and the pandermi g
cLniing Ansie = Wx
$14.18 51638

S11.48

Advedisers Increasing Focus on CTV S5pending

+ CTV continues to take share from inear TV, accelerated by consumers”
desire to balance subscription spend withfree, ad-supported 2020€ 2021E 2022 2023€ 2024E
streaming programs

AdTheorent CTV Revenue Growth

Using Machine Learning te Drive CTY Pedormance
243%

o AdTheorent’s robust machine leaming capabilities are well-suited o
drive real world results on CTV, positioning the company to capture an ]4:25_/‘
increqsad share of media budgets

AdTheorent oulpacing fastest growing

programmatic channel market growth in 2021 ' 20204 ' 2021P




Exceptional Momentum in 2021

YOY Adjusted Gross Profit Growth!

94%
36%
27% ot
G4 0204 Q20214 Q220214 QI M2NA
YOY Adjusted EBITDA Growth
659%
ik 118% 9%

Gd 20204 Q1 20214 @2 20214 Q3 20214

Confidential | Poge 22
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Strong YTD Q3 2021A
—— YoY Performance

3007+

CTV Growth

85%+

Brand Direct Sales Growth

65%+

Video Growth

257+

Bookings Growth

257+

Partnership Commitment Increase
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Growth Strategy
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AdTheorent is Poised to Outpace Robust Projected Market Growth

18%

20-'24
LS. Programmatic
Spending CAGR

28%

"WA-"2IP
Admheorent
Adjusted Gross Profit CAGR

Aty Land and Expand,

- Expand Info New
Verfical: and

Early Stages of Investment in Brand Direct Sales

CTV/Video Direct Access
Opporiunity

Organic Growth
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AdTheorent's Connected TV Solution

U.S. Video and CTV Advertising Spend’ AdTheorent Video and CTV Revenue
{§ in Billions) 1§ i Millians)
= .35 Video Adveriting Spend mVideo Revenue 8% ——
= .5 Connected TV [CTV] Adverlising Spend BCTV Revenue 337.IM
YOV Growth 2% ——

$23.5M

515.5M

569.4B

WITA HI0A 021P
VIDEC & CTV - % of TOTAL REVENUE
13% 19% 25%

DEVICE TYPES
Smart Tv's Goming Consales Set-Top Boxes

ADTHEORENT S CONNECTED TV DIFFERENTIATORS:
= Multiple partnen allow for divirte premivm content
= Real Word Qutcomes tied to CTV

=  Reforgeting through the CEM ond third-party dota targeting
220E 2021E 2022 2023 2024E = CTV ond Video are fully integroted into verficalized and fullk-funnel offerings
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Accelerate Rollout of Recently Launched Direct Access to Capture a

Massive Incremental Market Opportunity

Direct Access Offers Advertisers a New Method to Access A\T's Industry-Leading Platform

Developed from the ground up by fraders, for fraders, the A\T platform delivers ML-powered performance while

automating tasks and optimizing workflows — making trading more efficient.

KEY BEMEFITS

30 2 %
o o= '
Sell-Service Fully Operalionalized ML
Offering Transparent Model Deployment
%
N @ (=)
el
Optimal KPI Autemated Cost Avtemaled
Workflows

Performance Optimization

Confidential | Poge 26

Data Science as
a Service (DSaas)

Consultalion with Campaign
Management Experts
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Proven Ability to Land and Expand Into New Verticals and with Blue

Chip Clients

Demonsirated
Revenue Growth

* \We will continue to scale Healthcare/Pharma [ AdTheorentRX) and BFS| solutions, capitalizing on AR (Al
vnique advantages related to AdThecrent privacy-friendly data practices and targeting/ modeling
protocols which comply with industry regulations and brand model governance

+ Dedicated vertical Solutions Tearn will defiver more unique selutions to expand growing verticals:

«  Aute - first tomarket Audience Validation solution and propretary Keyword BTS Targeting

+ Enlertainment - suite of products featuring ACRMViewership data and measurement integrations

éﬂﬁﬂcﬁ Prgmagedtcal Fngnce
=] Clant =} Clhant 22
+  CPG - SEU levvel sales lift solution; sales data powering ML model optimizations
2 Recent Wins
Total Spend by Vertical . R
nena F100 PG

. Beverage Financial
- 1020 mI02IF Company 3Services Provider Campany

2015 Wis 2017 2018
Mational Int'l Pharma
‘_IA“" Relailer Campany
PG afe ing Wi
c c.P\Gi" Why Are More Brands Expanding With
adTheorent?
- Adihacrant Delivarns Measurable Value

1
2 Adihaceant Addrassas Tough Pl
3

AdTheceaniHos o Wide Range of
Verticalzed Solufions

Healthcare Phama BF31
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Significant Opportunities to Grow Beyond Core and Expand

Addressable Market

International
Expansion

~S48Bn

Programmatic Digital
Spendin Eurcpe in 2024E

17%+

2020- 2024E CAGR

30%+

Digital Video
2020 - 2024E CAGR

9

v

M&A
Opportunities

Proprietary Data
Providers
Technology Tuck-ins
22 (DSP / Analytics)
adll
Private
Marketplaces

5 Managed Service
ey

w Providers




© RDTHEORENT

Financial Overview




Financial Highlights

Track record of growth — revenue has nearly
doubled since 2017

Demonstrated operating leverage - Adj. EBITDA
growth outpacing Adjusted Gross Profit

Resilient business model with key vericals
growing a combined 307 in 2020

Capital efficient, strong cash flow conversion to
fund continued growth

$106.2M

Adjusted
Gross Profit’?
[2021G)*

28%

Adjusted Gross
Profit CAGR™
[2021P - 2023F)

$1.9M+

Average Client
Spend
(LTI Q3 2021)

$83.3M

Gross Profit
[2021P)

52%

Adjusted Gross
Profit Growth'2
(YTD Q3 2021 A)

272

# of Employees
(Q32021)

© RADTHEORENT

$35.0M

Adj. EBITDAZ
(2021GJ*

33%

Adjusted EBITDAZ2
Margin
(2021G)*

~$579K

Revenue per
Employee
(LT G3 2021)
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I Proven Track Record of Growth and Profitability

Adjusted Gross Profit!

“Rule of 50+" Business 18 in Miicns)
, L Yo Growh 32.2% 15.5% 1.7% 9.5% 28.0% 27.4%
» Unique combination of strong growth
and profitability at scale e CpGH: 220
) ' = CWHN
Sustainable Organic Growth qinsgn !

8470 §Tr.7 370

+  Customer KPls underpinning forecast

+  Multiple drivers of additional upside

HITA 20184 WA 0204 2021P 2022 023F
beyond plan
, _ Adj. EBITDA??
+  Ability to exceed 17.6% programmatic e
market growth Margin® (28.3% 0.7% 345% 31.5% 2%.9% 27.5% 3%

Scalable Business Model e CAGR: B
s CRGER 7 5518
« Targetedinvestmentsin marketing and ,M.

. 536
technology to support future growth e

$27. $24.9

« Increased G&A driven by public
COMpany expenses

NI7A 200184 20194 20204 2021F 2022P X3P




@ ADTHEORENT
Historical and Projected Financial Summary

P— e
Revenue $83,003 $106,877 4120406 4121015 $157,713 4201,001 4252960 $161,600 "
% Growth 29% 13% 1% 30% 28% 26% 34%
Mjmhdﬁmul‘mﬂt'“ $50,727 467,047 577,711 £79,082 £102,362 5131054 £167,020 $I.DG_.200N
% Growth 32% 16% 2% 30% 28% 27% 34%
Platform Operations $44,554 554,497 458,691 $59,458 §77,594 497,231 §118,481
Sales & Marketing 27,262 30,367 31,119 31,608 40,072 48,959 59,514
Technology & Development 5,263 6,817 8,052 9,709 9,914 13,140 15,610
General & Administrative 8,257 10,725 7918 8,126 13,972 21,019 23,459
EBIT (52,292) $4,476 $13,626 $12,114 $16,160 520,742 $35,856
EBITDA $7,453 $15,151 $21,026 $20,894 $24,110" $28,566 $43,907
EBITDA Margin ™ 15% 23% 7% 26% 24% 2% 26%
Nen-cash Stack Compensation Adjustment 5208 £490 776 5657 54,488 58,000 58,000
Other Adjustments $6,724 54,618 $5,306 $3,331 $2,051 - -
Adjusted EBITDA 414,385 420,258 427,108 24,882 $30,648 $51,507 35,000
Adj. EBITDA Margin 28.4% 30.2% 34.9% 31.5% 29.5% 31.1% 33.0%
Prejecteafnanciol parmonagement ot of Moy 2021: 1o be | 2022 Adiusted ESITDA Margin decine: (1] Hiing continues forame. (2] Full ear public company costs.inchuding D80

vpdoted par uidonce in e Upcoming eomings paiods { __Insurance, and [3) an increasein forecasted markeling spend
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Transaction Overview




Transaction Overview

sources of Funds

© RDTHEORENT

Uses of Funds

SPAC Cashin Trust! 3318 Cash to the Balance Sheet | 3214
PIFE Investment 122 Debt Repayment | 28

[ SPac SH-C-H';‘S to Company® 584 C.:-c-:sh é;ﬁ;i-ci;rminm | 162
Additional Debt Financing | SPAC Shares lo Company 584
Cash on Bolance Sheet | 3.5 Transaction Costs I 40
Total Sources of Financing | $1,024 Total Uses of Financing | 51,026

llustrative Capital Structure and Ownerships Breakdown
Pre Ferma Shares Crwnership

Tatal SPAC Sporsor Promote Sharest 7.3 &HT%
Pubfc Shareholders 3.8 28.5%
Seller Roll-cwert 53.4 83.53%
PIPE 12.2 1.1%
Pre Ferma Tolal Shares Outzlanding 109.5 100.0%
Total Equity Vialue & $10.00 / share 31.085
Less: Met Cash [214)

Pre Forma TEV se82

Pro Forma Ownership®

11.1% 6.7%

PIPE Inwestor Shares SFAC Monogement
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Compelling Financial Profile — “Rule of 50+"

MET REVEMUE GROWTH

84.7%
Median: 35.1%7
35.7% 52.5%
2021F Lo e S oo RN, -------- ----- e T
17.8%
_ e - - | .
i moTEEEEnT " B cacdiytics |:EV AliveRamp Magnite W PubMalic O thTrdeDesk VIANT.
smow | Median:29.4% 340% 315%
o ,. . . - . i
gmm..l ' i corlytics * oV 4LiveRamp Mq@r,‘e’ W Matie tﬁm VIANT.
Adj. EBITDA MARGIN S Median: 31.8% g Gt 41.1%
2021p _. {‘ A%) . _ . - .
B B cochcs® DV kiveRamp Magrite * JiMatic O thaTradeDesk vmnrr.
Median: 30.87%

2022P
(11%) |

© AT * iy cariyics® DV ALieRamp mqg-.ﬁa* W PUoMatic O theTradeDesk vmn‘r.
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Attractive Valuation Based on Public Market Comparables

TEV / Ad]. EBITDA : ; e -
Transaction Priced at 29% Discount to Peer 2022 EBITDA Multiples

B7.9%
2022F Median: 34.1x
a41.8%
24.1x 28.Tx
@ gz B cordiytics® DV aLiveRamp Mugnr#a * mPoiMatic  OthdradeDesk  VIANT.
TEV / Adj. EBITDA
Transaction Priced at 31% Discount to Peer 2023 EBITDA Multiples
Median: 24.4x T0.2%

20239 31.8x 29 Bx

“E_‘_____________________________________ " s e e PRI, _________1_1_'..4:
- . . e | B

© Ao B canchytics (LY M(%ﬂla W CusMatie O theTradeDesk VIANT.
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Adjusted EBITDA Reconciliation

($ in Thousands)
2017A 2018A 2019A 2020A 2021P 2022p 2023pP
EBITDA 57,453 515,151 $21,026 520,894 524,110 2 $28,566 543,907
Adjustments
Equity based compensation 208 490 776 657 4,488 8,000 2,000
Transaction costs 366 301 3,200 1,412 298° = =
Mon-Operational Income and Expenses 1,023 1,027 898 872 1,231 = —
Mon-core operations 3,934 2,990 1,208 1,047 - - -
Terminated Executive 1,248 (6) - - - - -
Double Rent Expense 153 306 - - - - -
Claritas royalty payments - - - - 522 - -
Total Adjustments 6,932 5,108 6,082 3,989 6,538 8,000 8,000

Adjusted EBITDA $14,385 520,258 $27,108 524,882 530,648 536,566 551,907




. . @© ADTHEORENT
Grew Revenve in 2020 Despite Unprecedented Challenges to the
Advertising Industry Showing 30% Growth in COVID-Resilient Verticals

ADJUSTED GROSS PROFIT BY QUARTER?

2z | [ek]

COVID-RESILIENT
s ® Eanking, Fimoncial Services, Insurcnce (BF3))
B Govemnment, Education, & Hon-Profif
7.5 £78.9M Yar Growih Healthcare/Phama
AT TML Yor Growih
+27%
S40.8M +55
+4ER
12%) +68%
$18.8m £13.7M (27%)
+13%
S15.0M 515.5M IR
2019 020 LTM Q3 20 LTh Q13721
AdThearen] Experienced Shong Recovery
and a Relurn o Growlh in HZ 2020

AdThearent's shrong financial perfermance during erftis i2 the rezull of zeveral shrategie advantages:
= Campaigns deliver measurable ROI, giving AdTheorent pricrity when
advartiser budgets pressuned

wvertical depth and variety of offerings permit AdThecsent to ernphosize different
olutions/verticals
Long-standing muli-yeor ogency and brand clients

Platform ML-bawed bidding oplimizen cllowed Adihecrent to dive marimum efficiency
duning pancd of lew cdvertiser demand




H.l.G. Growth Overview [l E

GROWTH FARTHERS

© RDTHEORENT

H..G. Capilal ["H.I.G.") is the largest private investment firm focused exclusively on the middle market. H.I.G. Growth Partners
(“H.L.G. Growth™), the technology focused growth equily strategy within HL.G., invests in leading growth-stage software, digital
and internet companies and closed on its invesiment in AdTheorent in December 2014

H.l.G. Overview

HLG. is @ ading glob-ol priviate investment firm with over $40 bilion under
MARagement’
= Fifteen offices in Horth America, Europe, and Lalin America
+ =800 fotol employess inchuding ~450 imvestment profesionals
Consistently the most active firm in the middle market Snce inception in 1993
Cumenily manage o portfolio of over 100 companies
H..G. Growth Portners is a leading growth stage technology-focused inwvestment group
within the H.LG. Platfomn.
Curmanily |nmes‘.irgc,.|' of HLG Growih Portners 11, o $570M fund

H.I.G. AUM Growth Since Inception

Committed Copitol
i§ in Blons) P

1998 2000 2002 2004 H0& 2008 2010 2012 2004 2014 2018 2020

H.I.G. Growth's Commitment to AdTheorent's Growth

Simce H LG, Growth's majonty investmant in AdThecrant in Decembar 2014, if ks Boan
a vabsodded partner to the Company.

H.LG. Growth has extansive successful investmant aspenence in growth-orented
technology business including ower 25+ investrments in leading seftware, digital and
internat Dusinesses

I 2010, HLG. Growih was the first insfitufionol investorin Spoti, a leading video/CTV
55F that was sold to RIL in 2014 (full HA.G. exit in 2017) and subsequenily :old to
Mognite in February of 2021 for §1.28.

Pod! clote, HLG. Growth will continue 1o held o wbstantial equity stake in AdTheanent
and will confinue fo play on active role wpporting the busines

Select Software, Digital & Internet Investments
SPOTX centerfield

HINFOGIX

20— 2007 2015 200% 2002- 2014
e RTL ot rp Plataym Eguity Sotd 1o TR Brave
W =0 H’VZ% Lancope
0092012 0= 2017 F000= 2015
Soid 1o Reckipridge Soid fo Genseaion Scid o SRED
Grzwin Bty IP v EEEnT Mg s
MX 4 MoDE £ serviceTitan
[200%) la0en a0z
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Client Case Study - Fortune 500 Insurance Brand

Situation and Solution
£100 iCPA Clent Pedormance Target

+ Silugtion: Client sought to drive new prospects to complete an online
insurance quote at an efficient rate, looking to capitalize on the
increase in video consumption during the COVID-19 Pandemic

+ Solulion: AdThecrent ran pre-roll video across all devices toincrease
AWarenass among new prospects with a final goal of driving these users

tocomplete a guote submission online. AdTheorant developed custom i $.47 CPA
machine leaming models that predictively scored every impression
apportunity in real-time for the Bkelihood of driving the intended action %
CPA Cumulative ICPA
Key Highlights Brand Revenue Spend Owver Time
+ AdTheorent drove online quote submissions utilizing cross-device 5281%
video advertising A5k
C 3302%
‘- $1.80 Cost per Action W& 40% Video Completion Rate e
~_/
57.47 Cost per Incremental wEn =
: g L, Visibility info $14M+ of 10075 203%
A (J
Action, 13X more efficient Q-_g Revenue for 2021 : - . : .

than client benchmarks e =T e o
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Long-Tenured Leadership Team

-r.:#
Jim Lawson. Bill Todd. Andrew Anderson, Chuck Jordan.
CEO & Board Member Chief Revenue Officer Chief Technology Officer Chief Finoncial Oficer
[# years ot AN {2 yeors at AN ¥ yeors af AN]) (% years at AN
|“'_:“f Avda_glc, ) Calynn Krieger, Jascn Han, Rick Dalton, Kurt Roocke.
Chief Information Securty Officer VP, Strategy SVP, Medio Operafions $VP. Yield & Date Strategy SWP, Client fuccess

2 years at AN 18 vears at AT 8 yoars at AT i years at AN 1% yirors ot ANT]




RISK FACTORS @ HDTHfUHEﬂTI

+ Risks Reloted to AdThecrent’s Business, including:
= AdThectent's wecess and revenue giowth is dependent on it marketing efforis, ability to maintain its brand, adding new cuttomers, lounch and marketing of new products
and services, effactively educating and training its existing curtomens and increasing wsage of its plotform and services by its customens.
+ |f adTheorent fals to innovaie ond make the righ1 rvpsiment decisons in w:.a!hrlngs and platfarm, it may not attroct and retain custormes ond i3 venue ond resulis of
operafions may decline.
+ AdThecrent reles onkey customens and aloss of such customens could harm ifs business, operating results and finoncial condition.
«  AdThestent i subject to poyment-related ke and fits cuttomen do not pay. of dispute their invoices., its butines:, operating results and financial condition may be odversely
affected
+ AdThecrent’s revenue covld decline and ifs grewth covld be impeded ifits acces to odvertdang inventary is diminished or foils fo grow,
= Adihearent allows ifs customen and swppliers to uliize applicafion programming interfaces. of APz, with its platform. which could resulf in outages o security breaches and
negotively
+ impoct its business, operating results and finoncial condifion.
= If AdTheorent’s access fo doto or non-propristary technology it diminished, including througi third-poety hosting and fransmission services, the effectiveness of its platformn and
senices would be decreasad, which could harm its eperating results and financial condition.
= AdThecrent's failure to meet confent and inventory stondards and provide services that its customers and inventory suppliers frust could harmits brand and reputation and
negatively impoact its business. operating results and fincncial condition.
* RisksRelated 1o Data Privacy, incleding:
= Chonges in legislative, jedicial, regulatory, or culiural environments relating o information collection, use and processing may limit AdThecrent's ability to collect. we and
process data,
= AdTheacrent's butiness or ability fo operate it: platferm could be impacted by changes in ihe technalagy ndusty by eslablished technology companies or govemment
regulation.
*  Rigks Reloted to AdThaorant’s intellecival Proparty and Technalogy. inchudng:
= AdThearent's internal infemmation technelogy sstems moy fail or suffer tecunity breaches, less orleckoge of data, and other disruptions.
* Risks Reloted to Government Regulation, including:
+ AdTheorent’s butingss it subject to o wide range of lews ond regulations. many of wihich ore evolving, and failure to comply with such lews and regulations could harrm its
businass, financicl condition. and results of operations.
« General Risk Focton Relating to the Business of AdTheorent
= Thie market in which AdThecrent participates is intensely competitive and frogmenfad.
« Failure fo manage AdTheorent's growth effectively could cause its business to suffer ond hove an odvene effect on ifs business. operating results and finencial condition,
+ Seasonal Huctuotions in odveriing octivity could hove o matenial impact en AdThecnent’s revenue. cash flow ond operating resulls.
= Future acguisitions, strategic investments or alicnces could disrupt Adthecrent's bustiness and harm its business, operating resulis and finoncial condition.
+ AdThecrent may utilize g agnificant amount of indebladness in the operation of its business, and its cash flows and operating results could be advenely offected by reguired
payments of ony debt or related inferest and other risks of ony debt financing.




RISK FACTORS (Coni"d.) @ HDIHEUHE”TI

+ Risks Related fo the Cwnership of Adthecrent Common Stock. including:
= Thie market price of AdTheorent commaon stock may be volatile or may decline, and you may not be able to rezell your thares ot or abowve the price you paid for such thares.
« Insiders will confinwe to hove sibstantiol control over gur company ofter the Business Combination, which could limif your ability to infliuence the cutcome of key decisions.
including a change of contral.
= Risks Related to MCAP and ihe Business Combination, including:
+ There can be no assurance that the Post-Combination Company's commen steck will ke opproved for Esting on Masdeg or any olher exchonge o that the Post-Combinction
Company will be able to comply with ihe continued listing stondand: of Mosdog or any other exchange.
iubsequent to the comsummeation of the Businass Combinafion, the Post-Combination Company may be required to take write-downs or write-cffs. or the Post-Combination
Company may be subject tomstireciunng. impairment or olher Charges,
= If the Business Combination's benefifs do not meet the expectations of investon or securities analats, the morket price of MCAR's tecunties o, follewing the Closing. the Poat-
Combinatfion Compony’s sacurities. may decline.
+ The Post-Combination Company will quality o an “emerging growth company” o well as o “smaller reporting company” within the meaning of the Securties Act,
= The vnaudited pro formmo fincncial information included herein may not be indicotive of what the Post-Combination Company's actual financial position or results of operations
would hove baen.
MCAP may not be able to conmummate on initial business combination within the reguired time period, inwhich coze it would cease all operafions except for the purpose of
winding up and it would redeem the Public Shares and lguidate.
+ MCAP stockhalders will have o reduced ownarship and vofing intensst ofter the Business Combination and will moercize lss influence over Management.
= MCAP does not have a specified modmum redemplion threshold,




