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Item 7.01. Regulation FD Disclosure.

As previously announced, MCAP Acquisition Corporation (“MCAP”) announced a proposed business combination (the “Business Combination™)
between MCAP and AdTheorent Holding Company, LLC (“AdTheorent”). In connection with the Business Combination, AdTheorent will hold meetings
consisting of a presentation given by AdTheorent’s management team. A copy of this presentation is attached hereto as Exhibit 99.1 and incorporated by
reference herein.

The information in this Item 7.01 and Exhibit 99.1 attached hereto shall not be deemed “filed” for purposes of Section 18 of the Exchange Act, or
otherwise subject to the liabilities of that section, nor shall it be deemed incorporated by reference in any filing under the Securities Act or the Exchange Act,
except as expressly set forth by specific reference in such filing.

Additional Information and Where to Find It

In connection with the Business Combination, MCAP has filed with the U.S. Securities and Exchange Commission (the “SEC”) a registration
statement on Form S-4, which includes a proxy statement/prospectus, and will file other documents regarding the proposed transaction with the SEC.
MCAP’s stockholders and other interested persons are advised to read, when available, the preliminary proxy statement/prospectus and the amendments
thereto and the definitive proxy statement and documents filed in connection with the proposed business combination, as these materials will contain
important information about AdTheorent, MCAP and the proposed business combination. Promptly after the Form S-4 is declared effective by the SEC,
MCAP will mail the definitive proxy statement/prospectus and a proxy card to each stockholder entitled to vote at the meeting relating to the approval of the
business combination and other proposals set forth in the proxy statement/prospectus. Before making any voting or investment decision, investors and
stockholders of MCAP are urged to carefully read the entire registration statement and proxy statement/prospectus, when they become available, and any
other relevant documents filed with the SEC, as well as any amendments or supplements to these documents, because they will contain important information
about the proposed transaction. The documents filed by MCAP with the SEC may be obtained free of charge at the SEC’s website at www.sec.gov, or by
directing a request to MCAP Acquisition Corporation, 311 South Wacker Drive, Suite 6400, Chicago, Illinois 60606.

No Offer or Solicitation

This Current Report on Form 8-K is for informational purposes only and is not intended to and shall not constitute a proxy statement or the
solicitation of a proxy, consent or authorization with respect to any securities or in respect of the Business Combination and is not intended to and shall not
constitute an offer to sell or the solicitation of an offer to sell or the solicitation of an offer to buy or subscribe for any securities or a solicitation of any vote
of approval, nor shall there be any sale, issuance or transfer of securities in any jurisdiction in which such offer, solicitation or sale would be unlawful prior to
registration or qualification under the securities laws of any such jurisdiction.

Participants in Solicitation

MCAP and its directors and executive officers may be deemed participants in the solicitation of proxies from MCAP’s stockholders with respect to
the Business Combination. A list of the names of those directors and executive officers and a description of their interests in MCAP is contained in MCAP’s
Registration Statement on Form S-1, as filed on February 1, 2021, which was filed with the SEC and is available free of charge at the SEC’s web site at
www.sec.gov, or by directing a request to MCAP Acquisition Corp., 311 South Wacker Drive, Suite 6400, Chicago, Illinois 60606, USA. Additional
information regarding the interests of such participants is contained in the registration statement on Form S-4, which includes a proxy statement/prospectus.

AdTheorent and its directors and executive officers may also be deemed to be participants in the solicitation of proxies from the stockholders of
MCAP in connection with the Business Combination. A list of the names of such directors and executive officers and information regarding their interests in
the Business Combination is contained in the registration statement on Form S-4, which includes a proxy statement/prospectus.

Cautionary Statement Regarding Forward-Looking Statements

This Current Report on Form 8-K contains “forward-looking statements” within the meaning of the Private Securities Litigation Reform Act of
1995. Such statements include, but are not limited to, statements about future financial and operating results, our plans, objectives, expectations and
intentions with respect to future operations, products and services; and other statements identified by words such as “will likely result,” “are expected to,”
“will continue,” “is anticipated,” “estimated,” “believe,” “intend,” “plan,” “projection,” “outlook” or words of similar meaning. These forward-looking
statements include, but are not limited to, statements regarding AdTheorent’s industry and market sizes, future opportunities for MCAP, AdTheorent and the
combined company, MCAP’s and AdTheorent’s estimated future results and the Business Combination, including the implied enterprise value, the expected
transaction and ownership structure and the likelihood and ability of the parties to successfully consummate the Business Combination. Such forward-
looking statements are based upon the current beliefs and expectations of our management and are inherently subject to significant business, economic and
competitive uncertainties and contingencies, many of which are difficult to predict and generally beyond our control. Actual results and the timing of events
may differ materially from the results anticipated in these forward-looking statements.
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In addition to factors previously disclosed in MCAP’s reports filed with the SEC and those identified elsewhere in this communication, the
following factors, among others, could cause actual results and the timing of events to differ materially from the anticipated results or other expectations
expressed in the forward-looking statements: MCAP’s ability to consummate the Business Combination; the expected benefits of the Business Combination;
the post-combination company’s financial and business performance following the Business Combination, including AdTheorent’s financial projections and
business metrics; changes in AdTheorent’s strategy, future operations, financial position, estimated revenue and losses, forecasts, projected costs, prospects
and plans; demand for AdTheorent’s platform and services and the drivers of that demand; AdTheorent’s estimated total addressable market and other
industry projections, and AdTheorent’s projected market share; competition in AdTheorent’s industry, the advantages of AdTheorent’s platform and services
over competing platform and services existing in the market, and competitive factors including with respect to technological capabilities, cost and scalability;
AdTheorent’s ability to scale in a cost-effective manner and maintain and expand its existing customer relationships; AdTheorent’s expectation that it will
incur increased expenses as a public company; the impact of health epidemics, including the COVID-19 pandemic, on AdTheorent’s business and industry
and the actions AdTheorent may take in response thereto; AdTheorent’s expectations regarding its ability to obtain and maintain intellectual property
protection and not infringe on the rights of others; expectations regarding the time during which MCAP will be an emerging growth company under the
JOBS Act; AdTheorent’s future capital requirements and sources and uses of cash; AdTheorent’s business, expansion plans and opportunities; anticipated
financial performance and the expectation that the post-combination company’s future results of operations will fluctuate on a quarterly basis for the
foreseeable future; the expected U.S. federal income tax impact of the Business Combination; the outcome of any known and unknown litigation and
regulatory proceedings; the risk that the Business Combination may not be completed in a timely manner or at all, which may adversely affect the price of the
MCAP’s securities; the risk that the Business Combination may not be completed by MCAP’s business combination deadline and the potential failure to
obtain an extension of the business combination deadline if sought by MCAP; the failure to satisfy the conditions to the consummation of the Business
Combination, including the adoption of the Business Combination Agreement by the stockholders of MCAP, the satisfaction of the minimum cash amount
following redemptions by MCAP’s public stockholders and the receipt of certain governmental and regulatory approvals; the lack of a third-party valuation
in determining whether to pursue the Business Combination; the occurrence of any event, change or other circumstance that could give rise to the termination
of the Business Combination Agreement; the effect of the announcement or pendency of the Business Combination on AdTheorent’s business relationships,
performance, and business generally; risks that the Business Combination disrupts AdTheorent’s current plans and potential difficulties in AdTheorent’s
employee retention as a result of the Business Combination; the outcome of any legal proceedings that may be instituted against AdTheorent or against
MCAP related to the Business Combination Agreement or the Business Combination; the ability to maintain the listing of MCAP’s securities on Nasdaq or
any other exchange; the price of MCAP’s securities may be volatile due to a variety of factors, including changes in the industries in which AdTheorent
operates, variations in performance across competitors, changes in laws and regulations affecting AdTheorent’s business and changes in the combined capital
structure; the ability to implement business plans, forecasts, and other expectations after the completion of the Business Combination, and identify and
realize additional opportunities; the risk of downturns and the possibility of rapid change in the highly competitive industry in which AdTheorent operates;
the risk that AdTheorent will need to raise additional capital to execute its business plan, which may not be available on acceptable terms or at all; the risk
that the post-combination company experiences difficulties in managing its growth and expanding operations; the risk of private litigation or regulatory
lawsuits or proceedings relating to AdTheorent’s platform and services; the risk that AdTheorent is unable to secure or protect its intellectual property; the
risk that the post-combination company’s securities will not be approved for listing on Nasdaq or any other exchange, or if approved, maintain the listing;
and other risks and uncertainties indicated in the proxy statement/prospectus, including those set forth under the section entitled “Risk Factors.”

Actual results, performance or achievements may differ materially, and potentially adversely, from any projections and forward-looking statements
and the assumptions on which those forward-looking statements are based. There can be no assurance that the data contained herein is reflective of future
performance to any degree. You are cautioned not to place undue reliance on forward-looking statements as a predictor of future performance as projected
financial information and other information are based on estimates and assumptions that are inherently subject to various significant risks, uncertainties and
other factors, many of which are beyond our control. All information set forth herein speaks only as of the date hereof in the case of information about
MCAP and AdTheorent or the date of such information in the case of information from persons other than MCAP or AdTheorent, and we disclaim any
intention or obligation to update any forward-looking statements as a result of developments occurring after the date of this communication. Forecasts and
estimates regarding AdTheorent’s industry and end markets are based on sources we believe to be reliable, however there can be no assurance these forecasts
and estimates will prove accurate in whole or in part. Annualized, pro forma, projected and estimated numbers are used for illustrative purpose only, are not
forecasts and may not reflect actual results.

Item 9.01 Financial Statements and Exhibits.
(d) Exhibits.

99.1 Investor Presentation.
104 Cover Page Interactive Data File (embedded within the Inline XBRL document)




SIGNATURE

Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the undersigned
hereunto duly authorized.

MCAP ACQUISITION CORPORATION
By:  /s/ Theodore L. Koenig

Name: Theodore L. Koenig
Title: Chief Executive Officer

Date: September 23, 2021
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of judgmants by manngemant ahout which sEpEnEes and Ncomie an saclLssd ond includea i Se1Emining 1hess non-GaaF Tnancial Measines, A eoonclinfion of non-GasP Hnandis manmines in i presamalion 19 1he most ovesty
companbke GAAF linoncol memures i not inchded, becowe, witout urectonoble etorl, Adfbeorent is unaoble o predict wilhremoroble cerdonly the amowt o iming of nor-Gask adjosiments That ore used o calculole hese nare
AP finenciad measungs,

Ho Offes or Jolicholion

Thik pressardation coes nod corstibule an olter to sall or eechange. of he solchaton ol an oller 1o buy of axchonoa, any securilics,. nor shallthans b oy sobe of sesunifies inany ursdichion inowhich such ofler, sale or pechongs would be
wikirelul gier 4 ragitalion or qualifealicn urder s sacurilied s oF Gry doeh juisdelion

Use ol Prajaslices

Aty leanciolinfsmmalicnin b presarikalion {incusing spadiiooly 1he projecSond] ol Gis i ond-kaking shalamanls e Bosed on assumplices Fal g fiiees |y subec) i siifieon] uncerdinlies and conlingendies. oy of which
o beyend AdThaoent™s ond MOAF S confrod, Whils such intomalicn ard projectcns ane necassonily spaculalive, Admeseaen ond WCAP balizve hal e pepantionof prospectve inandal information involves increasingly highar vk

of uncarkanly the furibes oul the projecion exdends iom Iha dale ol pregarnation, The asurnplions ond esfimales ondedying e projeclad resurt e nherenlly uncarkainond o sbiecl 10 o wids vaisly of Sonilicont busines, sconamic
and comeetitive ks and yrcerfainbies thal could couse aciual rgsulls te ditler mabedaly rom ihcse Confoirad in fhe projechons, All subsequant wrillen and ordl horw ard deckng sialemants Conceming Adiheoment and MCOAP, the
ErCpoiad o lions of olhar maltans and atviolabks 1o AdThaorent and BMCAR o ey 2erson acFng on teir beholl e eepresdy qualiliad in ther anfraly by Iha caulionay ssataments Ghiowe.

Trod ermarks

Thi precaribalion conliaing Inadesradks, sarice maks, Fode nomes ad Sopwighis of AdThacrent. MCAR ond alfer camponies, which ais he propery o IR Sspecfnd dwnes.




@© RDTHEORENT
Today’s Presenters

© RDTHEORENT

MCAP Acquisition Corp.

Jim Lawson, Bill Todd, Chuck Jordan, Ted Koenig, Zia Uddin, Mark Sclovy,
CEC & goard Member Chiel Ravenue Officer Chief fnoncial Offficer CEG, D.i’\e;::‘ﬁn\;c;;gr{c;hnfrmun CFa, CPa - Co-President Co-Fresident
H CGNVEREANTCI G COMVEREEY U arl:.'.ffll\lk‘lii‘l Eﬁ’?{ﬁl Eﬁ’;‘[.}tﬁl
) e iqb, &’(‘(—. i Hilco AR KL GATES
“mogility G & Comrmwy ASTRAVN b Hercules
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MCAP - A Catalyst for Growth

CAPTTAL

Yeadi = MICAF is sponsored by an offiiate of Monroe Capital, a leading asset management firn with approximately $10.3
| eq' ing i billion in assets under managemeant as of July 1, 2021
I'I;ier;f =y * Monroe Capital’s investment professicnaks have invested in over 1,450 loans and related investments in an
izl aggregate amaount of $21.5 kilion from Menroe Cagital’s formation in 2004 through March 31, 2021
Commitment to + Monroe has been an incumbent lender since HILG. Growth's investment in December 2014
AdTheorent » In addition, Monroce has a minority equity co-invest position in AdTheorent representing ~2.5% fully-diluted ownership
Sector « hMonroe Copital hos invested over $6.1 Billion in 330 software, tech-enabled and business services companiss from
Experﬁse MMonree Copital’s formation in 2004 fhrough March 31, 2021
Thunder Bridge | _R _E FAY Thunder Bridge Il .
Successiul SPAC July 2019
- June 2018 m NASDAG: RPAY August 2019 m June 2021
Co-sponsor §258rmrm IPCY $653mm EV NASDAG: THER NASDAG: INDI
SO BV Growth Snce IPOS Sa45mm PO B
SeIEC1Ed - = di Ipha * I8 N Dol Heda REPAY B g T Iy Roowdad MADISOMN E]. 5 [
[ ——— INMOBI % Medicalpha healt r.ur-rur- d Domai ke Onnneoy. ACQUICKH Bl fiied 1050 ™™ qualificts =i

Page &




@ ADTHEORENT
MCAP Investment Highlights - Why We Are Excited

Massive Digital Media Spend with Continued Growth on the Horizon
Purpose-Built Platform for Performance with Machine Learning at its Core

Well Positioned to Capitalize on Evolving Privacy Trends

Attractive Growth Opportunities Including CTV Enabled by Our Technology
Platform

'© ADTHEORENT

Accelerating Financial Performance with Growth and Profitability
¢ | Experienced Team at the Forefront of Innovation within Adtech

Attractive Valuation

Confidential | Page 4
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Company Overview
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AdTheorent at a Glance

/I I Differentiated &

. Strategically
Advantageous
Only Public DSP Privacy-Forward Pasifioned to Capture
Primarily Engineered Appreach to Data Growing Share in
Specifically to Rapidly Emerging
Maximize Campdaign Channels Such as CTV
Perfarmance
«P ol
\¢ I8l
Massive $171BN!? Solutions Catered to
Digital Media Market, Verticals - Important
Growing Rapidly to Brands

PURPOSE-BUILT PLATFORM POWERED BY
Al/ML AT ITS CORE

Confidenticl | Poge &
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Digital Media Spending is Poised for Exceptional Growth Driven
by Programmatic

Programmatic Digital Media Spend in U.5.

% In En|

Digital Media Spending
1
F171EN & CAGR:144%

Programmatic
Digital Media Spending:
S590BN’ 8 CAGR: 174%

ANT's SAM:
S513BN’ Perfammance-
onented
programimatic
Senidn20L] 200 202 2022 2023 e
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Programmatic Ecosystem Helps Advertisers Effectively
Scale Campaigns

AdTheorent is a leading programmatic D3P operating in the open infernet.

Demand Side Plaform Conumers
{DSP) it

5 -

Want fo place compelling
ads in front of potential

custamers: Automates the planning

execulion and
measurement of ad
& ﬁ campaigns - connecling

Help publishers monefize
their inventory by making
Faay it available through CcTv Deskiop
Lhed m_.ﬂ pub_ﬁsh erad space to ) mcl'k:;i:!l:i::l;chd })
adveriisers seeking media to DSPs ﬂ

for their adveriserments

%‘, t? 1@1 Mobile Audio




@© RADTHEORENT
The De Facto Methods of Ad Targeting are Outdated, Less Effective,

More Expensive and Out of Step with Privacy Trends

THE TWO MOST PREVALENT AD TARGETING METHODS OUR COMPETITORS RELY ON:

1. Cookle-Based Refargeting 2. Segment-Based Audiences

fome Ads For Wieeks

- =]

= —_— Target: "Hame

@ — B O g—
W7 Targsted WithThe Ent husiasts”

RETARGETING DIsSADVANTAGES AUDIENCE DISADVANTAGES
| W [ ? 12
Dependent onPeronal Google, and other major Apple's new operating .
Browsing Dafa and browsers, phasing out system requines wiar opt- Underperfamns Relies on stale. “black Often relies on
Personal Infenests fhird-party tracking in to sharing mokbile relative fo ANT's box" and unknown dota  cookies, abwvays relies
cookias odveriising 1D predictive advertizing which is often inoccurate an 1:1 data

fidenficl | Foge 11




Performance-First Programmatic Markefing

Platform for the World's Top Brands
@© ADTHEORENT ;e

With Machine Learning at its core, AdTheorent's platform delivers

real-world value for advertisers and marketers.

AdTheorent's capabillities enable it to find consumers with the
highest likefhood of complefing customer-desired actions
including online sales / actions. realwaorld visitation and sales lift,
making it the only public DSP specifically built to drive
performance as measured by customer KPIs.

Confidenfial | Poge 12




@© ADTHEORENT
AdTheorent's Platform Drives Industry-Leading Pefformance Using
Machine Learning Models and Non-Sensitive Data Signals

AdTheorent machine learming models leverage available digital signals to optimize digital

advertising performance - all without the need for personally identifiable

200+ DATA ATTRIBUTES

@ PUSLITHER

Chicogo Tribune

P FPP—— : dil%
IR RS S A B . D
k T:' et Hew patient reglstration Retallfoot trafflc
ﬁ-\ BEQWIER MAME
4 Chrome A .&.
PEEDICTIVE D :lE.fIICE FARKE I I I
. SCORE ixgld ) . )
e Insurance appicalions Vehicle sales lift
'u' Android Fie
E. ST r
Etl Chicogo m —
Laisiong =
4187818 M, BT S2582W Caupen downlacad CPG onlire sales

TEMERATURE

a4

H |
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Platform Models Operate on a Massive Scale

Qur platform models evaluate 1 million+ impressions per second based on 200+ data atiributes — identifying
data comrelations amaong conversions = and optimizing targeting based on each impression’s predictive score.

We bid on <0.1% of impressions we evaluate

B m o) @ o) o e e wt e
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oyl a G Ge
Wata-L 36W
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87 Billion+
Impressions Each Day

1 Million+
Impressions Each Second

OUR PLATFORM EVALUATES AND
ASSIGNS PREDICTIVE SCORES TO
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Privacy-Forward Solution Well Positioned in Privacy-Centric

Environment

AdTheorent’s Platform Is Well- Aligned With Demand for Privacy-Compliant Solutions...

ADTHEORENT [1=] =3 B e Ea @
DOES NOT USE
Fingncialinicemation Healthintermation Email Addresses Employment Stabus Biometric Record
T
| I |
-
> =0= il
c =y-
Fhamaceuticals Finzncial Services Government Insurance

...and is Poised to Benefit From Increased Privacy Trends

replacement, but with more limits

OTHER INDUSTRY PLAYERS ARE DEVELOPING USER 1D ALTERMATIVES TO MAINTAIN THEIR BUSIMES: PMODELS.

Goeogle and Apple are leading initiatives to make individual IDs (Cockies and Device [Ds) Less Available for Ad-Targeling
There are several parallel industry initiatives to facilitate privacy-fist media buying with APl-bosed approaches
Otherindustry efforts to replace cookies with Unified IDs will allow theindustry to leverage a form of 1:1 cookiefuser 1D

ADTHEQRENT WAS BUILT ARCUND PRIVACY-FORWARD SOLUTIONS AND DOES NOT RELY ON 1:1 TARGETING METHODS.

© RDTHEORENT

\/

CCPA & GDPR
COMPLIANT

v

FLA
COMPLIANT

v

HIF A A
COMPLIANT
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AdTheorent’s Differentiated Al / ML Solutions Yield Significant
Competitive Strengths

Maojor Agency "
Company Performance Centric Privacy Focused S Holdco Customer Brand Direct eusar ':a'e-rhcul
Plattarm s Salufions

@ RDTHEORENT . . . O . .

My e

O theaveDesk | (M q ) ™ % C 4]

Care Capabiity Complementary Capabiity Limited Capahilify Mot Oifered

® D L] O
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Why Advertisers Choose AdTheorent

Ability to Drive
Complex KPls

Gualified Sie Trafic

High Value Sie Aclions

@

Customer Acquisition
[ ]
iﬁ'_]_

Mewleads

Online Sales

Award-Winning

Custormn Verficalized

© RDTHEORENT

Data Science

Technelogy Platform!

35

Technologists

22

Data
Scientists/ Analysts

31

Campaign
Optimization Specialists

Solutions

Unigque selutions that drive real
waorld cutcomes specific to each
industry vertical, allowing
advertisars lo eazily vnderstand
RO af their marketing investments

Expertise

AcThesrent dala ieianlils have
deep experence using ML foolk
such as Python, B, Scola and
Spark fo build and monage ever
1,000 individual ML maodels at any
given mament to ddve high-

quality parfarmaonce

@© ADTHEORENT
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AdTheorent Works with the Most Sophisticated Advertisers in
the World

Average Client Spend (>$500K)
{F in Thousondgs)

51,649 $1.872 $1.913

IE)

\¢
Healthcare & Pharma Financial Services (BFSI)
(25% of LTM Q2 '2] Revenue) (21% of LTM Q2 2] Revenue)
2014 2014 2018 2020
Eﬁﬁ

Government, Education

Capfure
ol G0 76% 73% 73%

8

Growing Number of High Value Clients

& Non-Profit Retail B =$500K
{@f &
Dining & QSR Travel & Hospitality LT G215 LTM G217 LT GF17 LTM Q221
Highly Regulated Verticals anae T 195 e =

Confidenfial | Poge 18
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Client Case Study - Fortune 500 Global Pharmaceutica

| Brand

Situation and Solufion

= Sitlwation: Client sought to increase brand awareness and aquip
condition sufferars to talk with their doctor about freatment. The brand
partnered with AdTheorent to drive patients to their site to ultimately
increqse new patient starts.

+ Solufion: AdTheorent leveraged o two-pranged approach using
pradictive targefing and third-party pharmacevtical audience
secments!, developing custarn ML medels that identified condifion
sufferers with the highest likelihood of completing various actions on the
brand sife.

Key Highlights Brand Revenue Spend Over Time
+ AdTheorent drove SK incremental pafient starts during fhe 16947
COVID-19 Pandemic
/.E gﬁéﬁ: Loggfei; = 4X Outperformance of
] | benchmarks by 26X =u Client’s CPA Benchmark
100% 140%:
e Drove Approximately 5K rS  100%+ Yo¥ Growth : : . : . : ;
"% customer conversians C In Client Wallet Share in 2020 LTRA 22 ' 16 LT G217 LTA G218 LTA @219 LT 22 120 LT Q1221

Confidenfial | Page 19




Purpose Built Platform For Performance and Privacy

+ Faunded to help fargel mobile -
eookies were unavailable

» Funpose builf o perfermanee-
bazed platform with focv: on core
Al/ML decitioning and privacy
benefifs

+  Frimanity parinered with large
holding company agencies

Mobile

fl— Purpose Built E——,

2012

Privacy-Forward and
Pedormance-Focused

Greatly diverified customer base
inchuding Brand Direct clients and
nar-aliiated sgencies
representing 27% of revenues in
142021

Platiorm ewtperforms traditienal
D3Ps ond is frely emnichannel
inchuding deskiop, video, CTV

Foundational advantage with
reguloted verticals such s Heallh
Carg/Phammg end
BankingfFinancial Services

L0 B

Mobile Desklop Video

Today

J— Fulure Growth —

actvily
International -
Expansion crv

@© ADTHEORENT

Further invest in verticalized
solufionsz and copability
differentiotion a4 the need for
perfarmance and privacy across
verlicalt increases

scalimg high growth channals such
oz STV

Capture additional “upper funnel”
advertiser budgets az means af
augmanting data available o
drea lawerfunngl corvariian

2021 Onwards
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AdTheorent's Positioned to Capture Large CTV Opportunity

Fastest Growing Programmatic Channel

U.5. CTV Adverlising Spend

« CTY consumplion is growing rapidly, fusled by both the rfse of cord ($ in Billions)
cufting and the pandemic .
g P e SO
$14.18 51638

$11.48
Advertisers Increasing Focus on CTV Spending

« CTV conlinueas 1o take shara fiom linear TV, accelarated by consumens’
desire to balonce subscripfion spend with free, ad-supported A0E 2021E 2022E 2023E 2024E
sheaming pragrams

AdTheorent CTV Revenue Growth

Using Machine Learning fo Drive CTV Pefformance
243%

+ AdThaorent's robust mochine learning copabilifies are well-suited 1o
drive real world results on CTY, pasitioning the company fo coplure an 14/
increased shore of media budgaets

AdThecrent cutpacing fastest growing : :
programrmatic channel market growth in 2021 20204 2001P

Confidential | Pag




Exceptional Momentum in 1H 2021

YOY Revenue Less TAC Growth!
94

347

27%

G 20T0A, Grl 200 A Ly 2 A

YO Adjusted EBITDA Growth
6597

118%
54%

Gl 20304 G 2EA Q2 A2A

Confidential | Page 22 [ Mei e
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Strong TH 2021A YoY
rem— Performance —

300%+

CTY Growth

70%+

Brand Direct Sales Growth

70%+

Bookings Growth

60%+

Video Growth

50%+

Fartnership Commitment Increase
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Growth Strategy

Confidenfial | Poge 23
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AdTheorent is Poised to Outpace Robust Projected Market Growth

18% 28%

'20-"24 204-'23F
U5 Prograrmimatic AdThearent
Spending CAGE Revenus Lass TAL CAGE

¥
- m
I'l Land and Expand,

Expand Info Mew
Increased Yarlicals and
Investment in Brand Direct 5ales

Eﬂg Ty;&;;geﬂ:uf Direct Access

Opportunity

Organic Growth

Confidenfial | Poge 24 S




AdTheorent's Connected TV Solution

U.5. Video and CTV Advertising Spend’

(¥ in Billigns]

= .3 video Adverizsing Soend
= .3 Connected TV |STV| Adwverlising Spend

569.4B

$51.18

2020E 2021E 2022 2023k 2024E

© RDTHEORENT

AdTheorent Video and CTV Revenue

1§ in Millions)
m video Revenus +38% SRS |
B CTV Revenus $537.1M
+52%
YOV Growth _;23_5]“ $10.6M
85

S15.5M

WITA HI0A 2021P
VIDEC & CTV = % of TOTAL REVENUE
13% 19% 25%

DEVICETYPES

Smart TW's Goming Consales Set-Top Boxes

ADTHEORENT S CONNECTED TV DIFFEREMNTIATORS:
= Mulliple partnen allow for diversa premivm confant
= Real World Qutcomes tied fo CTV
»  Relargeting threugh the CEM and third-party data tangeting

= CTW and Video are fully infegroted into verticalized and full-funnel offerings




@© RDTHEORENT
Accelerate Rollout of Recently Launched Direct Access to Capture a

Massive Incremental Market Opportunity

Direct Access Offers Advertisers a New Method to Access A\T's Industry-Leading Platform

Developed from the ground up by traders, for traders, the AN platform delivers ML-powered performonce while
automating fasks and opfimizing workflows — making trading more efficient.

KEY BENEFITS

|

[ - vivk
2] g RS
i = - pak
self-Service Fully Operationalized ML Data Science as
Offering Transparent Model Deployment d Service (D5aal)
®) Gy e =5
—
e —
J _ﬁ :
Optimal KPI Automated Cost Avtomated Consultation with Campaign
Performance Optimization Workflows

Management Experts

Confidenfial | Poge 24
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Proven Ability to Land and Expand Into New Verticals and with Blue

Chip Clients

+ \We wil continue to scale Healthcare/Pharma [ AdTheorentRX] and BFS| solutions, capitalizing on
vnique advantages related to AdTheerent privacy-friendly data practices and targeting/ modeling
protocols which comply with indusiry regulalions and brand model governance

+ Dedicated Vertical Solutions Team will defver more unique solutions to expand arowing verticals;
« Aute - first fomarket Audience Validation solution and proprietary Keyword BTS Targeting
+ Entertginment - suite of products featuring ACRE MViewaership data and measurement integrations
+  CPG - SKU levvel sales lift selution; sales data powerng ML model optimizations

Total Spend by Yertical

2008 2009 2020 E2021F

CHGE: aife

Healthe are Pharma BFs1

Demonshralted
Revenue Growth
e =I0IF  W2020

fnance Frhomaceutical Fnanse
Cleni2] Chant 2! Chent =2
Recent Wins
h:l::gf ::::Ill::izll Fi00 PG
Company Services Provider Company
Matienal Int’l Pharme
Relailer Coampany

Why Are More Brands Expanding With

Adthearent?

1. Adhecrent Delivers Meosurable Vaolus

2z AdhecrsntAddresses Tough KPls

3. Adhecren! Hos o Wide Range of
Verticalzed Solufions




Significant Opportunities to Grow Beyond Core and Expand
Addressable Market

International
Expansion

~S$48Bn

Programmatic Digitcl
Spend in Eurcpe in 2024E

17%+

2020 = 2024E CAGR

30%+

Digital video
2020 - 2024E CAGR

Confidential | Poge 28 swce wieknten,

g
M&A
Opportunities

Proprietary Dota
Providers

Technology Tuck-ins
(D3P f Ancilytics)

€0

Private
Marketplaces

Manoged Service
Providers

ta 28,

@© RDTHEORENT
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Financial Overview
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Financial Highlights

Caonfidential

Track record of growth - revenue has nearly

doubled since 2017

Demonstrated operating leverage — Adj. EBITDA
growth outpacing Revenue Less TAC

Resilient business model with key verticals
growing a combined 30% in 2020

Capital efficient, strong cash flow conversion to
fund continued growth

$106.2M

Revenue Less
TACT?
(20215

28%

Revenue Less TAC
CAGR'2
[2021P - 2023P)

$1.8M+

Averoge Client
Spand
(LTha 22 20:21)

$83.3M

Gross Profit
12021P)

62%
Revenue Less TAZ

Growih'=
[TH 20214]

258

# of Employess
(G2 2021)

@© ADTHEORENT

$30.7M

Adj. EBITDAZ
[2021F)

30%

Adjusied EBITDALS
sargin
[2021F)

~$569K

Revenue pear

Ermployes
[LThA 32 Z021)

Page 30
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I Proven Track Record of Growth and Profitability

Revenue Less TAC!

“Rule of 50+" Business 1$ s tlions)
) o Vor Growlh 2% 15.9% 175 9.5 0% 27.4%
+  Unigue combination of strong growth
and profitability ot scale a7 CAGR 1}_&@_
____————fw 51670
Sustainable Organic Growth R sidag 2B
470 8777 579.0
«  Custormer KPls underpinning forecast 07
«  Mulliple drivers of cdditional upside 20174 20184 — 20204 e B -
beyond plan
. . Adj. EBITDAZ?
+  Ability to excesd 17.6% programmatic e LT
market growih Mg’ (IBAEY  (HEEY (SR FIsE  (mem  wem  3LE

Scalable Business Model

= Targeted investments in marketing and
technology fo support future growth

+  Increcsed GA&A driven by public
COMPANY Sxpenses

20078 0184 AT 20204 2021F IR 2023F

Confidenfial | Poge 31
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Historical and Projected Financial Summary

I

201748 20184 ] : 2022P 2023P
Revenue 483,003 4106,877 $120,406 $121,015 4157,713 $201,081 4252 960 4161,600
% Growth 9% 13% 1% 30% 28K Jak 3%
Revenue Lass TAC 'Y $50,727 467,047 477,710 79,031 $102,362 $131,054 $167,020 4106,200
% Growth 2% 16% 2% 0% 28% 27% 34%
Platfarm Operations 544,554 £54,492 459,591 §50,.458 §77.504 407,231 4118481
Sales & Marketing 27,262 30,367 31,119 31,608 40,072 48,959 59,514
Technology & Development 5,263 6,817 8,052 9,709 9,914 13,140 15,610
General & Administrative 8,257 10,725 7518 8,126 13,972 21,013 23,459
EBIT [52,292) £4,476 513,626 $12,114 $16,160 520,742 $35,896
EBITDA $7,853 $15,151 $21,026 $20,894 $17,429" $28,566 543,307
EBITD Margin 15% 23% 275 26% 17% 22% 26%
Mon-cosh Stock Compensation Adiustrent 5208 5430 5776 5657 54,488 58,000 58,000
Other Adjustments $6.724 $4,618 55,308 §3.332 48,731 - -
Adjusted EBITDA 414,385 420,258 527,110 424,883 530,648 535 555 $51,907
Adj, EBITRA Margin ™ 28.4% 30.2% 34.9% 31.5% 29.9% ; 2 7 31.1%

Projecied firancials per monogement as of May 2021 %0 be
upaled pn QUATNCE N IRE URCOing SOmirdes pedods.

Confidential | Page 3
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Transaction Overview
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Transaction Overview

Sources of Funds

Uses of Funds

@© RADTHEORENT

SPAC Cashin Tust? 318 Cash to the Bolance Sheet 3214
PIPE Irvesiment 122 Debt Repayment 34
SPALC Shores to Company? 584 Cash Consideration? 182
Additional Debt Financing SPAC Shares o Company 584
Cash on Bolance Sheet 3.5 Transaction Costs 40
Total Sources of Financing §1,024 Total Uses of Financing 51,026

Nustrative Capital Structure

and Ownerships Breakdown

Pre Ferma Shares Cwnership
Total SPAC Sporsor Pramote Shares* 73 &HTR
Fublic Shorsholders 3.6 8.5
Seller Rall-owers 53.4 B55%
FIPE 122 11.1%
Pra Forma Telal Shares Oulstanding 109.5 100.0%
Tatal Equity Vialue & $10.00 § share 1.085
Lass: Met Cosh (214}
Pre: Forma TEV 5882

Pro Forma Ownership?®

11.1%

PIPE Inwestor Shares

6.7
IPAC Monagement

28.8%
Public
Shareholders




@ ADTHEORENT
Compelling Financial Profile = “Rule of 50+”

MET REVENUE GROWTH
4T

7
3047 Median: 35.3% 34.2%

34.3%
B S e e s2ses e ey
e j - - — - . -

& wageg " ﬁ:ardrytics* DV AliveRamp Magwrre W eoMalic  OtheTradeDesk m:rr

Median: 25.5% —
R RRLeEEEEE, -~~~ EEEEs . -zu-m-- - =~ gmceag- <~ ~- 12y
- . .
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Attractive Valuation Based on Public Market Comparables

TEV [ Revenuve
Transaction Priced at 23% Discount to Peer Revenue Multiples
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Appendix
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Adjusted EBITDA Reconciliation

W

2017A 20184 2019A 20204 2021P 2022pP 2023P

EBITDA $7,453 $15,151 $21,026 $20,894 517,429 ° $28,566 $43,907
Adjustments
Equity based compensation 208 4580 776 657 4,488 8,000 8,000
Transaction costs 366 301 3,089 1,302 2,735 = =
Mon-Operational Income and Expenses 1,023 1,027 1,011 983 1,231 - -
Lease termination fee - - - - 4,243 - -
MNon-core operations 3,934 2,990 1,208 1,047 - - -
Terminated Executive 1,248 (6} = . = = 2
Double Rent Expense 153 306 - - - - -
Claritas royalty payments - - - - 522 - -
Total Adjustments 6,932 5,108 6,084 3,990 13,219 8,000 8,000
Adjusted EBITDA $14,385 520,258 527,110 524,883 530,648 536,566 551,907
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Grew Revenvue in 2020 Despite Unprecedented Challenges to the

Advertising Industry Showing 30% Growth in COVID-Resilient Verticals

REVEMLUE ex-TAC BY GUARTER! COVID-RESILIEMT
anl Ly L Lok mils B Barking, Finoncial Serdces, Insurance [BFS
= Governmeant, Education. & Mon-Profit
S78.5M Yor Grosth Healthcare,/Phamma
—— 554, 1M Yo Growih
+FT +27%
EET.TM +58%
T [2%] 54
$18.8M e [27%)
+IEE
515.0M 515.5M +1%
209 2050 LTrA 22 20 LT 32 21

AdThessent Experienced Hiong Recovery
and a Refurn to Growih in HE 2020

AdTheoren!'s strang financial perfarmance dusing crisis is The resulf of several strategic advantages:

= Compaigns deliver meosuratile ROL giving adTheceent priceily when = Varticol depih and vaniely of offerings pemmit AdTbearent to emphasize diffeent
advertiser budgets pressurad solutionsfvarticals
= Lengestanding mulli-year agency and brand clients = Plofform ML-bosed bidding oplimizens allowsed AdTheorent 1o divve maximom afficiency

during pefiod of low advartiser demand
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H.l.G. Growth Overview

ARGWTH PARTHERS

@© RDTHEORENT

H.1.G. Capital (*H.1.G.") is the largest private investment firm focused exclusively on the middle market. H.1.G. Growth Partners
("H.LG. Growth™), the technology focused growth equity strategy within H.l.G., Invests In leading growth-stage software, digital
and internet companies and closed on its investment in AdThecorent in December 2014

H.I.G. Overview

HLG. s o leading gkabal peivate invastment liom with aver $40 bilion under
rmanagement’
¢ Filbeen olfices in Marth Amenica, Europe, and Latin Amesica
= =500 totol employees including -~ 450 investmant professicnaol
Consistantty the mast active frm in the middle morket since inceplion in 1993
Cumantly monage a partfalio of cwver 100 camparies
H..G. Growth Partness is a leading growth stage technology-focused invesiment groug
swithirs Bhe H LG, Platfoorm,
Cumantly investing out of HLG Growth Porbners 1o $5700 fund

H.l.G. AUM Growth Since Inception

Commifted Capdtal
[ i Blions) 540

1998 BOOO MOOZ FOO4  ROOE 2008 EOID 201 EM4 s 2018 20

dential | Page 4

H.I.G. Growth's Commitment to AdTheorent’s Growth

Sinee MG, Growth's rmagarily eestmeant in AdTheorent in Dacemiber 2014, i1 hos besan
a value-added pariner to the Compary.

HLG, Growdi hos exlensive sucoesshul invesimen! expanience in growih-orenied
tachralogy business including ower 25+ investrmants in leading software, digital and
intarnat businesses

I 2000, H LG, Groretin wicss the fist instifutional investar in Spotd. o lecding video/CTy
S5P that wias sold to BTL in 2014 (full H.LG. exit in 2017) and subsequently sald fo
it in Febrpary of 2027 lar $1.26

Fost clase, HLG. Groednowill confinue 1o held o substantial equity stake in adThearent
ard wil confinue o play an active role supporting the business

Select Software, Digital & Internet Investments

SPOTY centerfield HINFOGIX
0-217 amsE-ag 2200
Soid 1o RIL Sodd 1o Pledingm Equily 5old to Thama Brava
? TRIAD M% Lancope,
A0 2 2007 - 2% HOE- 2013
Seid ho Fockbridos Seid ho Ganambion Sold ta CRCD
Gicwlin Bguity Ireeaslimmnl kcragament
'V‘x H MODE @ ServiceTrhan
|01 %) | fiea 1]
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Client Case Study - Fortune 500 Insurance Brand

Situation and Solution

- $100 KCPA Client Pedformance Tanget
+ Situgtion: Chent sought 1o drive new prospects 1o complets an anline A AR

Insurance quote at an efflclent rate, locking to capltalize on the
increase in video consumption during the COVID-19 Pandemic

+ Solulion: AdThecrent ran pre-roll video across all devices toincrease
CWONENEss amaong new prospects with a final goal of driving these users
iocomplete a quote submission online. AdTheorent developed cusiom
machine leaming models that predictively scored every impressicn
apportunityinreaktime for the likelihood of diving the intended action ¥

£7.67 KOPA

CPA Cumulative iCPA

Key Highlights Brand Revenue Spend OwverTime

+ AdTheorent drove online guote submissions utilizing cross-device 52B1%

video adwvertising

" $1.80 Cost per Action W& 0% Video Completion Rate

7

57.47 Cost per Incremental v WA
: 5 I Visibility into 514M+ of
Y on more Iﬁ m A (]
O oSS =% Revenue for 2021 " T T T 1

than client benchmarks 2007 AL 019 2020
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Long-Tenured Leadership Team

Vg
Jim Lawsaon, Bill Todd. Andrew Anderson, Chuck Jordan,
CEQ & Boord Membier Chiel Revenwe Cficer Chial Technalogy Officer Zhiel Firnancio! Oficer
[? paars ot ANT) |2 yeors at AN]) (% vears af ANT] [& waars af AN

Indir Avdagic. Calynn Krieger, Jason Han, Rick Dalton, Kurt Roocke,

Chisf infarmation Secuwity Jificer svp, Shategy SV, Medin Operations SV, Yield & Dota Strotegy SvP. Client Success
12 yoors of ANT) & years af AR (8 yeors at AT 4 yeors at ANT) (9 yeows at AT
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RISK FACTORS @© RDTHEORENT

= Risks Rekuted 1o AdTheorent’s Business, including:
» Adlhecrent's success and ravenue growth is dependent on its marketing effarts, ability te maintain its brand, adding new customers, launch and marketing of new products
ard services, slfeclively educating and Iraining ifs edting cusfomess and incredasing usoos of its plallarm and services By ils customers,
» It adlheorent foik to innovate and make the dght investment decisions inifs offerings and platform, it may not atract and refoin custormens and its revenue and resulis of
apersbons may decling,
«  AdThearent relies an key customes and o loss of such customerns could hormn s business, aperating results and financial condition.,
» Adlhearent is subject to poymentrelated risks and i its custermmers do not pay. or dispute ther irvoices, its business, openafing resulis and financial condifion may be adwersely
affeshed
= Adihearent's revenue could decling and its growth could be impaded i its occess to adverising inventary is diminished o fails to grow.
+  adiheorent allews its custormers and supplars fo ufilize applicafion pogromming interfoces, ar APl with its plotform, which could result in outoges o security breoches and
riggalivaly
» imgact its business, operating results and financial condition.
¢ HadThecren!’s oocess 1o dala or non-prapielany lechoolagy is diminished, incioding Iheasgh bed-parly bosting and rarsmission services, the effectiveness of its ghatlarm and
services would be decreasaed, which could harm its operating results and financial condition.
+  Adiheorent's failure do meet content and inventany sandords and provide serdces that ibs costomes and irvenbory suppliens frost could barm its brand and repetation and
riggatively impoct ils business, aperafing resuls and linancial condilian,
= Risks Related to Data Privacy. including:
+ Chonges in kegidalive, judicial, reaulalary, o sullual erviranments relating 1 infermalion eolleclion, ve and processing may limil AdThesrent’s sbility la cobech, use and
process dato.
+  Adihearent's business or alzility 1o operate its plathorm could be impacted by changes in the technaolegy ndustry by established technalogy companies or govemment
reculiticn,
= Risks Related to AdTheorent's Intelectual Froperty and Technology, including:
+ Adihearent’s inkernol informalian echnalogy syslems may 16 on sulfer secuily Braaches, las ar leakage aof daba, and alber dgnplicns
= Risks Related to Govarnment Reguiation, including:
+  Adiheorent's businass s subject fo o wide range of lows and regulations. many of which are evolving. and failure 1o complhy with such laws and regulofions could hamm it
bsinass, fincnciol condition, and seailts of cperotions.
= Ganeral Bk Foctors Relafing o the Busnes: of AdThearent
+ The merked inwhich sdThaarent parlicipotes is inlensety compelitive and Fagmenied,
» Falure to manogs AdTheoment's growth effectively could couse its business to suffer and have an advene effect on s business, aperating resulls and financial condition.
+ Seosonal flucivations in advertsing acfivity could have o matarial impoact on AdTheorent’s revanue, cash flow ond operafing results.
+ Fulure acguisifions, stroiegic mvesiments ar alliances could disrupt AdThecrent's business and harm s business, operaling results ond finonciol conditicn,
»  Adlhearent may ufiize a significanf amount of ndebtedness in the operation of its business, and ifs cash flows and operafing results could be adversely aliectad by reguired
ety o Gny detal o reliabed inlast and athear isks o any debt linancing,
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RIZK FACTORS {Coni'd.) @ HDT“EDHE“T‘

= Risks Related 1o the Cwneship of AdTheorent Common Stock, inchuding:
» Tha marked price of AdTheorent commeon stock may ke velatile or may decline. and you may not be akle to resall your shares ot or abowve the price you paid for such shares.
+ Irsicdens will conlinue 1o howe sutstonbiol conbal aver o company allar The Business Cambainabian, which cauld limityow abifly be influence The cubcorme of key deciions,
including a chonge of contral.
= Risks Rekated o MCAP and the Busingss Combinofion, including:
« There con be ng cssurance that the Post-Cambinaban Company's cammon stock will be approved for Bting an Masdog o any alber @xchange ar that the Post-Combingatan
Comgany wil be abla fo comply with the continued listing standards of Nosdag or any other exchange.
+ subsaqueent ke the consarmemalian oF 1k Budiness Combinalian, Be Pask-CaomBinalion Camgany mdy e regquired fo lake wiite-dawns oo wiile-ofls, ar ke Posk-Cambinalion
Camgany may be subject to restructuning, impoirment or ather charges.
+ M the Business Combination’s benefits da not meel fhe expecations of investors or secuilies analysts. the market pice of MCAPs securifies or, following the Clasing. the Posk-
Carmbinalion Compomy's secunfies, moy decine,
+ Tha Post-Combination Comparny will qualify as an “emerging growth company” aswell as a “smalar reporling comgany” within the meaning of the facuritias Act.
+  The unoudited pro foorma finoncial infarmelion incleded barea may not Be ndicalive of whal the Post-Combination Compony™s aciual indanciol posificn ar resulls of opesalions
woilld hawe been.
+ MCAP moy not be able to cansummaote aninitial business combinatian within fhe required fire period, inowhich cose ibwodd cease all operafions except for the pupose of
weincling wp cond it would redesm the Fullic Shares ond liguidale,
= MCAP stockhelders will have a reduced ownership and valing interest after the Business Combination and will exercise less influence over managemsant.
¢ MTAP does nel hoee o spaciliad moximoem redemplicon Breshald,
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